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• Select reports priced US$1,000 and more are excluded from the Subscription Packages. 

• For reports that are available for download on “On Request”, the subscriber will be required to send the 

request.  



Marmore MENA Intelligence 
A ‘Markaz’ Subsidiary 

About Marmore 
Marmore MENA Intelligence Ltd. (Marmore) caters to the growing research and information needs of 

organizations in the Middle East and North Africa (MENA) region. We offer full-fledged research services 

covering economies, capital markets, sectors and companies - focused on the MENA region. 

We also provide research services to assist our clients in investment decision-making, scanning markets to 

identify investment opportunities, conducting ad-hoc researches to understand niche market segments, and 

other need-based, bespoke researches. 

To know more about us, please visit our website at www.e-marmore.com or write to us on  

info@e-Marmore.com or call us at +965-2224 8280. 

A                        subsidiary  
www.e-marmore.com 
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