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A GIG Company

Bahrain Kuwait Insurance Company Introduces Refined Logo Reflecting Its Core Foundations

Press Release - For Immediate Release

Bahrain Kuwait Insurance Company (BKIC) has introduced a refined version of its logo, marking a natural
evolution of its visual identity. Guided by its commitment to policyholders, the update reflects a thoughtful
refinement that preserves the essence of the brand while aligning with its future direction. The Company will
continue to operate under its established legal name, Bahrain Kuwait Insurance Company.

The refined logo represents a return to BKIC’s core foundations, reinforcing the values of strength, trust, and
reliability that have defined the company for more than five decades. By simplifying and strengthening its visual
presence, BKIC aims to ensure greater clarity and ease of recognition across all customer touchpoints.

This evolution reflects the company’s belief that progress is not always about change, but about returning to
what matters most — remaining true to its roots while continuing to move forward with confidence.

This refinement is a bold declaration of our identity — a beacon of clarity for our customers in Bahrain and
Kuwait. In a landscape of multiple GIG entities, this new identity empowers you to distinguish BKIC Bahrain
and BKIC Kuwait across the Group companies with absolute ease, recognizing the unique strength and
individual dedication that BKIC brings to the GIG Group’s expansive regional horizon and to better serve our
customers.

Our evolution is visually anchored by the iconic GIG Group shell, now paired with the definitive signature: "A
GIG Company." This is our seal of continuity — a tribute to the legal structural integrity that binds us. For AM Best
and our partners, this reinforces that our financial fortress and A- (Excellent) rating are sustained by an
unbreakable, growing synergy with the GIG Group.

Commenting on the announcement, Dr. Abdulla Sultan, Chief Executive Officer of Bahrain Kuwait Insurance
Company (BKIC), said:

“At its heart, this refinement is more than a change in name; it is a reaffirmation of our core identity. While we
evolve to better serve a new era, our commitment to the values that earned your trust remains unshakeable.
We are staying true to our roots while strengthening our promise as your most dependable partner.”

The refined logo will be gradually rolled out across all BKIC platforms and touchpoints, ensuring a seamless
and familiar experience for customers.

Customers are encouraged to follow BKIC’s official digital channels for further updates.
About Bahrain Kuwait Insurance Company (BKIC)

BKIC is the leading insurance company in the Bahraini market and a major player in Kuwait, with a credit rating
of A- (Excellent) with stable outlook, by A.M Best which is the highest rating in The Kingdom of Bahrain to be
awarded to a local direct insurer, reflecting the financial strength of the company to meet its future obligations.
BKIC is a subsidiary of Gulf Insurance Group (GIG), which is the largest insurance group in The State of Kuwait
in terms of written and retained premiums, with operations in life and non-life as well as Takaful insurance. Gulf
Insurance has become one of the largest insurance networks in the Middle East and North Africa with
companies in Bahrain, Kuwait, Jordan, Egypt, Turkey, Algeria, UAE, KSA, Oman, Qatar, Syria, Iraq and Lebanon.

The Canadian-based Fairfax Financial Holding Ltd is Gulf Insurance Group’s major and largest shareholder.




