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Disclaimer

The information, statements and opinions contained in this Presentation do not constitute a public offer under any applicable legislation or
an offer to sell or solicitation of any offer to buy any securities or financial instruments or any advice or recommendation with respect to
such securities or other financial instruments. Information in this Presentation relating to the price at which investments have been bought
or sold in the past, or the yield on such investments, cannot be relied upon as a guide to the future performance of such investments.

This Presentation contains forward-looking statements. Such forward-looking statements contain known and unknown risks, uncertainties
and other important factors, which may cause actual results, performance or achievements of Arabian Centres (the "Company”) to be
materially different from any future results, performance or achievements expressed or implied by such forward-looking statements.
Forward-looking statements are based on numerous assumptions regarding the Company'’s present and future business strategies and the
environment in which the Company will operate in the future.

None of the future projections, expectations, estimates or prospects in this Presentation should be taken as forecasts or promises nor
should they be taken as implying any indication, assurance or guarantee that the assumptions on which such future projections,
expectations, estimates or prospects are based are accurate or exhaustive or, in the case of the assumptions, entirely covered in the
Presentation. These forward-looking statements speak only as of the date they are made and, subject to compliance with applicable law
and regulation, the Company expressly disclaims any obligation or undertaking to disseminate any updates or revisions to any forward-
looking statements contained in the Presentation to reflect actual results, changes in assumptions or changes in factors affecting those
statements.

The information and opinions contained in this Presentation are provided as of the date of the Presentation, are based on general
information gathered at such date and are subject to changes without notice. The Company relies on information obtained from sources
believed to be reliable but does not guarantee its accuracy or completeness. Subject to compliance with applicable law and regulation,
neither the Company, nor any of its respective agents, employees or advisers intends or has any duty or obligation to provide the recipient
with access to any additional information, to amend, update or revise this Presentation or any information contained in the Presentation.

Certain financial information contained in this presentation has been extracted from the Company’s unaudited management accounts and
financial statements. The areas in which management accounts might differ from International Financial Reporting Standards and/or U.S.
generally accepted accounting principles could be significant and you should consult your own professional advisors and/or conduct your
own due diligence for complete and detailed understanding of such differences and any implications they might have on the relevant
financial information contained in this presentation. Some numerical figures included in this Presentation have been subject to rounding
adjustments. Accordingly, numerical figures shown as totals in certain tables might not be an arithmetic aggregation of the figures that
preceded them.

.
cenomi
g — 2



We are now Cenomi Centers*

“Find yourself
here”

Represents:
-Ceno = Greek for new
-Mi = English “me”, Arabic

Stands up brand promise:
Finding yourself

Accessible, common,
approachable, ownable

nl

Discovery, authentic,
focuses on you

Easily become
synonymous with
NENVE

Memorable

The story of
our identity

Who we are for:
App + Tap
generation

“Cenomi Centers, formerly Arabian Centres, was launched in December 2022 as part of a wider rebranding of the Fawaz
Alhokair Group. Cenomi Centers currently retains its legal name Arabian Centres.
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Economic recovery post pandemic

Brent Crude averaged USD 100.93 in 2022
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OPEC+ has agreed to reduce production by 2 million bpd...

Oil-related activity grew by 15.4% y-o-y in FY 2022.

l

Non-oil activity grew by 5.4% v-o-y in FY 2022.

l

Budget surplus has reached SAR 102 bn for FY 2022

GDP growth came in at 8.7% in 2022, making Saudi Arabia
one of the world's fastest-growing economies, soon to pass
TRILLION DOLLAR mark

Economy boosted by rapid increases in both oil and non-oil
activities

Consumer spending up by 24.5% y-o-y in FY 2022

Tourism spending up by 52% y-o-y in August 2022

Cash withdrawals down by 4.7% y-o-y in FY 2022,

POS transactions up by 40.4% y-o-y in FY 2022

I L]
CENOIMI| Sources: General Authority for Statistics, Ministry of Finance, SAMA Monthly Bulletin, Arab News




Impact of Vision 2030
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Entertainment/leisure facilities including cineplexes generating
incremental footfall

Female Empowerment

Female labor force participation has grown significantly over the
last five years

The increase is mainly driven by private sector employment

This in turn has led to an increase in discretionary spend and
purchasing power

Females constitute c.80% of Cenomi Centers' target catchment

o 88.5% 90,4%
84.7% 85.4% ol — 48:.4
. O —O 44.9
36.4 38.0 :

2022 2025F 2030F 2040F 2050F

B Population  ==O==Urbanization

Female Labour Force Participation Rate (%)

32.1% 34.9% 35.5%

26.8%
21.9%

2018 2019 2020 2021 9M22

I ]
CENOMI| sources: United Nations - 2022 World Urbanization Prospects, General Authority for Statistics



Saudi Arabia’s modern retail market retains large room for
continued growth compared to peer countries in the GCC

Retail Mall GLA per capita in Riyadh and

1 Jeddah s significantly lower than other major 2 Yet Saudi Arabia accounts for almost half of

NEILES

total GCC Retail Sales

2021 Retail Mall GLA per Capita (sqm)® 2022 Market Share of GCC Retail Sales

s © I

UAE c 5
04 2%

Jeddah

Kuwait

I o
w

Riyadh
ya b Qatar | ’ 8%
Bahrain 0.7
Kuwait 3 9
Muscat 1.2 a4
Oman b 5%
Dubai 13
Bahrain ’ 9
Abu Dhabi 16 ! 4 3%

Source. JLL, GASTAT, Savills
1) Retail mall GLA includes shopping centers / malls and quality strip malls but excludes independent standalone stores. (2) As identified by the International Council of Shopping
Centers. (3) For only the four major cities i.e. Riyadh, Makkah, Jeddah and DMA

.
cenomi
g — 6




Future of Industry | Consumer evolution is accelerating the
shift towards higher quality, more differentiated lifestyle
centers providing unique experiences

Formats under pressure,
gradually disappearing

Departmt

Stores

Traditional Malls

Experiential

Online / Omni-channel Stores

Convenient




Future of Industry | Lifestyle destination of the Future will
be providing a full set of digitally-enabled, omnichannel
enabled experiences

lllustration — Jawharat Riyadh Cenomi's future flagship destination

Flagship example

From shopping to lifestyle

ENTERTAINMENT AND ATTRACTIONS

E-GAMING & THEME PARKS .
Continuous,

Omnipresent,
Omnichannel
Interactions with
Consumers

3x increase

in customer Dwell
Time

3

DESIGN FOCUSED TOURISTIC ANCHORS

DIGITALLY-ENABLED
& MULTIMEDIATIC

.
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The Cenomi synergistic omni-channel ecosystem will blend
engaging physical experiences with curated brands
delivering competitive advantage

Synergistic Omni-channel Ecosystem

‘The
, K Cenomi
#1 lifestyle centers player o magic
formula
Experience-focused > Ol.f
centers with dedicated B/ebd/ng
events spaces Lifestyle engaging Retail &

centers E’Xp‘j;/’ffff‘es Entertainment

convenience

Omnichannel, value-added
services

[ ]
Under one all-encompassing brand: c E n O m I \
e

,OGLL

.
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Cenomi Centers is the Leading Provider of Organized Retail

Space in Saudi Arabia

Unmatched
Geographic Scale

Cenomi Centers' portfolio of 21
locations offers more than 1.3 million
sgm of prime GLA, covering 10 major

cities.

Pipeline of
Innovative Concepts

The Company enjoys a first-mover
advantage in introducing innovative
center designs and features.

.
cenomi

Track Record of Commitment
& Execution

Since 2002, Cenomi Centers has
launched an average of 1+ new
centers per annum.

Projected GLA
Growth of >50%

Eight pipeline locations scheduled for
launch by 2026G to durably broaden
Cenomi Centers’ commercial reach.

10



Cenomi Centers is the KSA market leader and 2nd largest

mall operator in MENA

&) Largest mall operators in KSA

Market share, %
oo
GLA, sgm. 000

1.337

Cenomi Centers’ market
share is the size of the
next 3 players combined

I lJ B 242

Cenomi Hamat Al Othaim Unified Alanadalus Kinan

MENA Champions: Largest mall operators in

the region
Player GLA (sqm)
()| Py 1.8M
—
CENnOMI 1.3M
| I—
EMAAR 08M
M 0.6M 142
ALDAR
ALSHAYA

1 Retall Assets in total are 36, of which 30 are community integrated retail centers; 2 Aldar operated 6 Malls and 8 retail community centers above 3,000 GLA, ° Al Shaya with strong

pipeline of 0.6M GLA; 4 AlAndalous GLA including also other malls
Source: Companies annual reports and/or websites, Colliers, Team analysis

I L]
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Since 2002, Cenomi Centers has been committed to

consistent delivery on its pipeline

L L L L L L L L L
/] /) 1 1 1 /] /) 1 1
02 04 05 08 10 11 12 14 15
Sahara Nakheel Aziz Mall of Ahsa Makkah Salam Tala Jouri
Plaza Plaza Mall Arabia Mall Mall Mall Mall Mall
Riyadh Qassim Jeddah Jeddah Hofuf Makkah Jeddah Riyadh Taif
Khurais Mall of Noor Haifa Nakheel Jubail
Mall* Dhahran Mall Mall Mall Mall
Riyadh Dhahran Madinah Jeddah Riyadh Jubail
Salam Salma Mall*
Mall Hail
Riyadh
L L L L L L L
/] 1 ) /) /) 1 1 1
16 19 20 21 23 24 25 26
Nakheel
Yasmin Mall U-Walk Mall Jeddah Park eddah Walk Jawharat Jawharat Jawharat
Jeddah Riyadh Extension Jeddah Jeddah Jeddah Riyadh Khobar
Riyadh
Nakheel . Jubail Qassim . Madinah
HarRriIr:dl;'laII Mall ThR(ia ;/(;ﬁw Marina walk Mu;ic?dl;’lall walk
y Dammam y Jubail Qassim y Madinah

Existing GLA: 1.3 Million Sgm New GLA + 0.7 Million Sgm GLA 2 Million Sgm

*Salma and Khurais Malls were closed during FY22

.
cenomi

12



Ambitious SAR 5.3 Billion CAPEX Program, With 8 Market-
Leading Projects in Pipeline

Lo

GLA
108K sgm SAR1.1bn 190+

Financing: External Secured
Opening 2024

GLA Budget  Outlets
61K sqm SAR455m 180+
Financing: Internal

Opening 2023

Jeddah Walk Qassim Walk Murcia Mall

I owned by Cenomi [l Management & Operating Agreement

.
cenomi

sl R

GLA Budget Outlets

184K sqm SAR1.5bn 370+
Financing: External Secured
Opening 2025

; s
GLA Budget  Outlets
70K sgqm SAR537m 135+
Financing: Internal

Opening 2024

GLA Budget Outlets

134K sgqm SAR1-1.3bn 380
Financing: TBD
Opening 2026

GLA Budget  Outlets
45K sqm SAR 216m 150+

Financing: Internal
Opening 2025

; _| Tt
GLA Budget Outlets
50K sgm SAR 230m 95+
Financing: Internal

Opening 2026

GLA Budget Outlets
30K sgqm SAR 0 bn 70+
Manager & Operator
Opening 2023

Jubail Marina Mall

13



Cenomi Centers Publishes its Inaugural Sustainability

Report

We are committed to our
sustainability journey through a
course of continuous improvements

to operate in a conscious and
responsible way.

CEO Alison Rehill-Erguven

Cenomi Centers

CEHOEI

Caring for Nature

ooo
ofjo.

2022 ESG REPORT
BUILDING A SUSTAINABLE LIFESTYLE

32%

Increase on a yearly basis of
electricity acquired from the gris in
purchased electricity mix

@

90%

Energy consumption data
coverage throughout all malls,
including tenants. This allows
Cenomi Centers to understand
where major energy savings can
be implemented

S

100%

Green IT by adopting Cloud
Computing for all IT hardware and
software solutions, reducing
electricity consumption, and
replacing high-carbon physical
products by their virtual
equivalents

Enriching our People

MMM

100%

Of employees
received career
development
AIETS

O {»
o
92%

Employee
satisfaction

ol

15%

Growth in total
employees

&

22%

Increase in female
staff

090

AN

42%

Of workforce are
youth aged 18-30
years

&)

76.5%

Nationalization rate

N

0

Fatalities or injuries
for employees or
contractors

2,800

Hours of health and
safety training

A\

+12.5%

Footfall (FY2022 over
FY2021)

i

SAR10.1mn

Donated to sponsorships and
community projects

L5y
=

84%

Visitors' satisfaction

—

96.1%

Of spending on local suppliers

Creating Vibrant Environments our People

+14%

No. of followers & subscribers
(twitter, Instagram, facebook)

—

SAR 10.1mn

Spend with local suppliers




FY 2022 delivers positive performance momentum

SAR 1,688 mn SAR 1,081 mn SAR 837 mn

Revenues EBITDA Net Profit

A11.1%YOY A8.2% YOY

)
FY 2022 FY 2022 A44.7% YOY

FY 2022

84.2 mn 94.2 % SAR 2 bn

Footfall LFL Occupancy Non-core
Landbank Asset

Value

SAR 875 mn disposed as of
Dec 22

A38.5% YOY Al4pp YOY
FY 2022 FY 2022

—
CENOMI
g 15
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Ongoing Post-Pandemic Recovery in Footfall

YTD Footfall Progression (mn) | April-December

14% CAGR —

Apr-Dec
19 20 21 22

Apr-Dec Apr-Dec Apr-Dec

Quarterly Footfall Progression (mn)

O O O P »x»xmmmm
(\ (\ (\ Q
F e %"9 QQ’ %\?’ S S

*Q1-FYZ21 footfall is annualized to normalize for the impact of COVID-19-related center closures during this period. This is additionally reflected in figures for FY2021.

.
cenomi
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Improving GLA Mix Across Centers to Leverage Changing

Consumer Behavior

Share of Wallet Progression

(POS Transactions)

GLA Mix - Overall

GLA Mix - Recent Launches

48%
55% 56%

44%

FY19 FY20 FY21 FY22

® Non-Retail (Entertainment, F&B, and Others)

W Retail

32%

68%

Mar-20 Mar-21 Mar-22 Dec-22

B Non-Retail (Entertainment, F&B, and Others)

W Retail

.
cenomi

53%
60%

40%

Mar-20 Mar-21 Mar-22 Dec-22

® Non-Retail (Entertainment, F&B, and Others)

W Retail

18



Occupancy Rate at Record
Levels

GLA Progression vs. Occupancy Rates

93% 93% 93% 94% 93% 94%

e I
.
13 B L
1.2 1.2
i

Mar-19 Mar-20 Mar-21 Mar-22 Dec-21 Dec-22

B G| A =—LFL Period-End Occupancy

mi




Strong Renewal Rates Exceeding 90%

Number of Leases Renewed

The percentage of renewed contracts during the SM22 period has
exceeded 90% of the level of contracts which expired in 2022.

2,044
1,767 3
868
i
[ [ [ ;

Mar-19 Mar-20 Mar-21 Mar-22 9M-21
Apr-Dec

1,689

FY-22
Apr-Dec

Year of Expiration - % of Total Rental Revenues

W 31-Dec-21
W 31-Dec-22

X
N
~
m

5.3%
5.4%

S
o

N
m
<

0.9%
2.6%

2022 2023 2024 2025

2026 2027 2028+

Lease Expiry by Mall Type - 2023 as of 31-Dec-22

| I I

68% 18% 14%
Class A ClassB Class C

*Weighted Average Lease Term

.
cenomi
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Attracting premium tenants while diversifying its GLA mix

Cenomi Centers continues to optimize GLA with new lifestyle categories, including F&B, gyms, and clinics in line with changing
consumer trends

Strong Onboarding Performance

109 brands were onboarded at Cenomi Centers’ malls during FY 2022,

New Leases GLA Mix-FY 2022

including:
29 3 2 1
Food & Beverage Nursery & Child Entertainment Medical
Brands Care Providers Brands Laboratory

Preferred International Partner

17% of brands onboarded in FY 2022 were classified as international

HF&B M Fashion & Apparel W Auto Seller M Entertainment Homeware Office M Other

_______ Notable | i | Brand e __ .
o ' Overall GLA Mix - FY 2022

55 @_|D.Hm

1
1
1
1
1
1
1
SACOOR BLUE :
1
g
1
1
1
1
1
1
1
1
1
1
1
1

popPeYes TUDOR

JO MALONE

LONDON

M Fashion & Accessories M Entertainment B F&B M Department Stores M Hypermarkets = Perfumes & Cosmetics M Other

21
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Fair Value Model Adoption in December 2022 Will
Strengthen Cenomi Centers’ Financial Position

Balance Sheet (SAR bn) | As of December 31 2022

Assets (SAR bn) Shareholders’ Equity (SAR bn)

14.1

59

5.8

0.1
Old Accounting Policy

Old Accounting Policy

Fair Value Accounting

Policy Policy

Others
W Advances to contractors
W Right of use
W Assets held for sale
M Investment properties

Others
® Non-Controlling Interest
M Retained Earnings

Fair Value Accounting

Profit or Loss (SAR mn) | FY-22 (Apr-Dec 22)

837 mn

(1.7
(7.3m

After

Before

M Base Profit for the Period M Depreciation of right-of-use assets
B Depreciation of investment properties B Other Adjustment (FV-model)
B Other operating income Zakat Adjustment-Fair Value

Net FV gain on investment properties

.
cenomi

For more details, please refer to the audited financial statement note 23 - “Effect of change in accounting policy”
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Higher Occupancy and Improving Pricing Supporting
Revenue Growth

Revenue | SAR MN@) Like-for-Like Net Rental Revenue Growth

0.7% 1.0% —

2,197

7.3%

Mar-19 Mar-20 Mar-21 Mar-22 9M-21 FY-22

Mar-19 Mar-20 Mar-21 Mar-22 gM-21 FY-22 Apr-Dec Apr-Dec
Apr-Dec Apr-Dec

B Tota| ==—Y-0-Y Growth %

.
CeENOMI
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Efficiency Measures Drive Stable Costs

Cost of Revenue Breakdown G&A | SAR MN

96

122

17% 17% 18% 16%
342
315 | 8 |
5

4
En

229

207

Mar-21 Mar-22 9M-21 FY-22 Mar-21 Mar-22 9M-21 FY-22
Apr-Dec Apr-Dec Apr-Dec Apr-Dec
mmm Utilities mmm Security & Cleaning Maintenance
mmm Salaries mmm Others =% of Sales W Salaries & Benefits m Prof Fees m Insurance m Other m Fund Fee
I ]
cenomi
i | —
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Improving Fundamentals Deliver Solid Core Profitability

Growth

74.0%

Mar-20

Mar-21

EBITDA | SAR MN

e EBITDA Margin

Mar-22 9M-21

Apr-Dec

FY-22
Apr-Dec

FFO® | SAR MN

e FFO Margin

48.0% 46.8%

43.7% 44.5%

391% | e .

Mar-20 Mar-21 Mar-22 9M-21 FY-22
Apr-Dec Apr-Dec
Net Profit | SAR MN
o NPM
49.6%
38.1% °
29.2% 0 !
BE 21.3% ¢
)
578
434
Mar-20 Mar-21 Mar-22 9M-21 FY-22
Apr-Dec Apr-Dec

(1) Fund from operations (FFO) is calculated as the sum of net profit for the year, depreciation of PP&E & write-off of investment properties, if applicable.

.
cenomi
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Backed by Stable Debt Profile and Calibrated Financing
Policy

Sukuk Issuance Ensures a Smooth Debt Maturity Profile

Net Debt Breakdown as of 31 December ‘22 | SAR mn

Debt Maturity Profile - Amortizing Facility (SAR Mn) 638

I 27 (610
]
(101) (103)
B Sukuk
Repayment B B + 2158
Fitch
2,723
3,281 o A - o
(Apr'26) B 2 Islamic Facility ~ Sukuk Proceeds Deferred  Unamortized  Settled  Total Financial Cash Net Financial
e a Total Value Proceeds During the Sukuk Transaction Amount Debt Debt 30 Sept
, Year Premium Costs 22
1875 Moody's
(Nov '24)

Mar-19 Mar-20 Mar-21 Mar-22 FY-22

[ O8 216 270 360

Secured Debt 100% 74.0% 74.0% 34.0% 39%
Mar-22 Mar-23 Mar-24 Mar-25 Mar-26 Mar-27 Mar-28 Mar-29 Mar-30 Mar-31
Unsecured Debt 0% 26.0% 26.0% 66.0% 61%
Net Debt/Enterprise Value Weighted Average Cost of Debt
59%
46% 6.4%
41%
0 0 4%
37% 37% 0 4.79% 479
3.6%
Mar-19 Mar-20 Mar-21 Mar-22 FY-22 Mar-19 Mar-20 Mar-21 Mar-22 FY22
cenomi
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Strong and Liquid Balance Sheet

Total Assets | SAR MN Cash | SAR MN

1,046

26,086

17,961 17,655

Mar-20 Mar-21 Mar-22

25,877

Dec-22

Mar-20

636

Mar-21

556

Mar-22

Dec-22

Equity | SAR MN Net Debt | SAR MN

1.2 1.2

C =l

0.6

0.6

Mar-20 Mar-21 Mar-22

=mg== Debt / Equity

a

Dec-22

5,970

Mar-20

6,345

Mar-21

7,235

Mar-22

7,732

Dec-22

.
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Initiated Sale of Non-core Landbank Assets

Program leverages favorable nationwide market conditions to unlock nearly SAR 2 billion of value for Cenomi Centers

City Location Land Size (SQM) Market Value

King Fahad Road - Olaya Sold at 230 million

: Adjacent to T
Riyadh [ el e 118,000 Sold at 645 million

: Adjacent to
Qassim U-Walk Qassim 1,216,000

Riyadh Sahara Plaza SAR 1.15bn

Others 603,000

.
cenomi
y —
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Impact From COVID-Related Discounts on
Cashflow Was Fully Absorbed in FY20

In FY20, Cenomi Centers provided tenants
with SAR 579 million discounts to help
against COVID-19 impact

Their impact on cashflow was fully absorbed
in FY20

Impact on P&L is scheduled to be recognized
over the term of tenants’ lease contracts

Approximately 87.6% of the SAR 579
million discounts have been amortized as of
December 2022

mi

Discount Amortization (SAR mn)

Mar-20

Mar-21

Mar-22

FY22
Apr 22- Dec 22

Thereafter



Largest Retail Platform in Saudi Arabia, with 29 Existing
and Pipeline Assets Across Key Metropolitan Areas

Diversified portfolio strategically positioned in large catchment areas

Makkah Mall
Jeddah
* Aziz Mall
* Mall of Arabia
* Haifa Mall
* Salaam Mall Al Ehsa Mall
* Yasmin Mall
:ggswaﬁjkajrzddah Jub.ail Q aNSafrimg Plaza
* Jawharat Jeddah - m Dammam . City Walk Qassim
Qassim Dhahran m
Riyadh X HO?Uf Al Khobar Jubail Mall
¢ Sahara Plaza .
* Salaam Mall Madinah Madinah
. Ela\l;/.lall ddah u »  Noor Mall
¢ I'he View e ad . « U-Walk Madinah
« Nakheel Mall - RUH J Riyadh radne
: Uf‘g\/r\glaka Mall Taif JOUTi Mall
. [ |
* Jawharat Riyadh
« Murcia Mall Makkah Jawharat
Al Khobar
Dhahran
* Mall of Dhahran
Dammam
« Nakheel Mall - DMM J Top S Cities

[ Other Cities

.
cenomi
y —
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Our Malls

Mall City Performance Lease Expiry Year Gl'.A Occupancy Rev.enu.e Cineplex
Category Opened 000'Sgm Contribution Presence
1) Mall of Dhahran  Dhahran A ‘26 ‘05 158 97.1% 13.8% v
2) Salam Jeddah B 32 12 126 91.7% 6.3% 2023
3) Mall of Arabia Jeddah A Freehold ‘08 112 98.6% 11.1% v
4) Nakheel Rivadh A ‘34 14 77 97.1% 11.9% v
5) Aziz Jeddah B ‘46 ‘05 72 90.8% 4.7% v
6) Noor Madinah A Freehold ‘08 68 94.5% 55% 2023
7) Yasmin Jeddah B '34 16 61 96.7% 57% v
8) Hamra Riyadh A Freehold 16 56 96.1% 51% v
9) Ahsa Ahsa C Freehold 10 46 89.0% 1.7% v
10) Salam Riyadh B Freehold ‘05 51 96.3% 3.0% v
11) Jouri Taif B ‘35 ‘15 48 98.3% 4.7% -
12) Makkah Makkah A Freehold 11 37 98.8% 6.0% -
13) Nakheel Dammam A Freehold ‘19 61 98.2% 6.6% v
14) U-Walk Riyadh A ‘46 ‘19 55 95.4% 4,0% v
15) Nakheel Plaza Qassim C ‘29 ‘04 40 97.9% 2.1% v
16) Haifa Jeddah C ‘32 11 34 84.3% 1.6% v
17) Tala Riyadh C ‘29 14 21 94.7% 1.4% v
18) Jubail Jubail C Freehold 15 22 79.9% 0.7% v
19) Sahara Plaza Riyadh C Freehold ‘02 15 100.0% 0.1% -
LFL 1,159 94.2% 95.9%
20) Jeddah Park Jeddah A Operational Agreement 21 122 68.3% 0.0% 2023
21) The View Riyadh A Freehold 21 56 89.9% 4.1% v
Total 1,337 91.6% 100%

Source: Company Audited Financials, Company Information

.
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Income Statement

FY-22 9M-21
Apr-Dec Apr-Dec

INCOME STATEMENT (SAR 000)

Growth

REVENUE 1,687,534 1,518,318

GROSS PROFIT 1,411,537 1,230,726

Gross Profit Margin 83.6% 81.1% 2.6 pts
OPERATING PROFIT 1,130,367 838,631

Financial charges (146,849) (126,065) 16.5%
Interest expense on lease liabilities (102,263) (121,848) -16.1%
Net finance costs (249,112) (247,913) -0.5%
Share of profit (loss) from equity-accounted (7.159) (4,000) 29.0%
investee

l;l:a(;cp\é?tlil;asnon Gain on Investment 60761 (136,690) i
PROFIT BEFORE ZAKAT 874,096 586,718 49.0%
Zakat charge (37,103) (8,366) 343.5%
PROFIT FOR THE PERIOD 836,993 578,352 44.7%
Net Profit Margin 49.6% 38.1% 11.5 pts
EBITDA 1,081,466 999,506 8.2%
EBITDA Margin 64.1% 65.8% -1.7%
FFO 911,222 454,825 100.3%
FFO Margin 54.0% 30.0% 24.0 pts

Source: Company Audited Financials, Company Information

.
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Balance Sheet

Mar-22

1,713,830

Balance Sheet (SAR 000) Dec-22
ASSETS

Current Assets 2,465,620
Investment properties 23,075,741

Right-of-use assets -

23,971,829

400,267

26,085,926

Other non-current assets 335,498
TOTAL ASSETS 25,876,859
LIABILITIES

Current Liabilities 1,914,839
Non-Current Liabilities 9,893,419
Total Equity 14,068,601
TOTAL LIABILITIES AND SHAREHOLDERS' EQUITY 25,876,859

Source: Company Audited Financials, Company Information
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1,510,204
10,990,377
13,588,345

26,085,926
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Thank you

Contacts

Investor Relations Department . . =
Email: ir.centers@cenomi.com For more information, visit

Tel: +966 (11) 825 2080 ir.cenomicenters.com



https://ir.arabiancentres.com/en#xd_co_f=MmYwZWU5NjAtZmY2NS00YmFkLWEzMDMtM2UxNDAyYWUzYjNi~
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