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Key themes 

The question of how and to what extent consumer 
spending gets impacted due to multiple reforms 
(VAT, electricity/ gasoline price hikes, Citizen 
account program, special allowances, expat levy 
etc.) is one of the main investor concerns currently. 
Based on our assumptions, we outline the expected 
consumer spending trends for both Saudis and non-
Saudis going forward.  
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Rising Saudi consumer spending negated by 
decline in non-Saudi consumer spending 

750 

798 
784 

811 192 

172 170 
166 

150

160

170

180

190

200

700

720

740

760

780

800

820

2017 2018e 2019e 2020e

Saudi households' spending (SAR bn)

Non-Saudi households' spending (SAR bn) - RHS

 
Source: Al Rajhi Capital 

Rating and TP summary 

Stock Rating Price Target 

Jarir N SAR165.3 

Al Othaim N SAR149.6 

Al Hokair OW SAR40.0 

eXtra OW SAR60.3 

Almarai N SAR48.2 

Savola N SAR40.2 

Herfy UR* NA 

Source: Al Rajhi Capital; UR: Under Review 
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What happens to consumer spending 
amid reforms? 
The government rolled out multiple reforms over the last few months such as 

VAT, Expat levy, Electricity/ Gasoline price hikes, Citizen account program, 

and Cost of living allowance. In this backdrop, one of the key investor queries is 

– what cumulative impact do these reforms have on KSA consumer spending? 

We tried addressing the same in this report. It would best serve the investors to 

first read the methodology and assumptions (refer page 15) underlying our 

findings. Key takeaways: 

(a) Overall consumer spending likely to remain flattish over 2017-2020: 

Including the impact of all reforms, we expect the total consumer spending in 

Saudi Arabia to remain flattish – increasing just 3.8% over 2017-2020 (reaching 

SAR977bn). Without reforms, the total consumer spending would have grown by 

~9% in this period (reaching SAR1,025bn). 

(b) Majority Saudi households shielded from reforms: Our calculations 

suggest that ~70% of Saudi households are shielded from the impact of reforms 

during 2017-2020, primarily due to the support of Citizen account program. 

Further, the bottom 50% of Saudi households (by income level) will have net 

benefit from the Citizen account program i.e. for these households, cash support 

is higher than the likely increase in household expenditure due to reforms. Also, 

the additional benefit from cost of living allowance (applicable only for 2018) 

means that 90% of Saudi households will be shielded this year.   

(c) Saudi household spending to remain healthy; non-Saudi household 

spending to shrink: Supported by government programs, Saudi household 

spending is set to grow 8.2% over 2017-2020 (from SAR750bn in 2017 to 

SAR811bn in 2020). However, no support program for non-Saudi households  to 

offset increase in energy/ utility prices ,VAT and dependent levy means that 

their spending will decline 13.5% over 2017-2020 (from SAR192bn in 2017 to 

SAR166bn in 2020).   

(d) Whose spending will be impacted? (1) High income Saudi 

households: 12% households have >SAR25,000 expenditure per month, and 

they account for ~40% of total consumer spending by Saudis. We believe this 

category is most prone to consumer spending decline, as they fall in high income 

category and hence not supported by Citizen account program/ cost of living 

allowance. (2) All non-Saudi households: Across all income brackets, 

consumer spending will be impacted – mainly due to dependent levy.   

(e) Which consumption segments are likely to be impacted? Per above 

analysis, high income Saudis (>25,000 expenditure per month) and all non-

Saudi households will be impacted. Those consumption segments will face 

pressure that have historically seen increased spending by these household 

groups. These are Transport (mainly purchase of vehicles), Recreation and 

culture (mainly Package holidays), Furniture and furnishings, and Restaurants.  

(f) Implications for consumer sector companies: The key implications for 

consumer sector companies are (1) Market share gains will be the main revenue 

driver in the absence of industry growth, and (2) Margin pressure from reforms 

will led to industry consolidation, favouring organized retailers. 
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Implications for consumer sector companies:  

1. Market share gains will be the main revenue driver in the absence of industry 

growth  

 Since overall consumer spending will likely remain flattish in the medium term (just 

3.8% growth over 2017-2020), the key revenue driver for consumer sector companies 

will be market share gains  

 Companies operating in consumption sub-segments with high unorganized share will 

be the key beneficiaries. For e.g. grocery (55% unorganized market) and electronics 

retailing (45% unorganized market) segments have high share of unorganized players. 

Companies such as Al Othaim, Panda, Extra and Jarir will be long term beneficiaries 

of the market share shift to organized players 

2. Margin pressure will lead to industry consolidation  

 Smaller companies will have to contend with both (a) flattish revenue (assuming best 

case scenario – no market share shift to organized players), and (b) margin pressure 

(expat levy, nitaqat requirements, VAT compliance, and likely increase in commercial 

electricity, diesel and water prices going forward) 

 This scenario is a fertile ground for industry consolidation in our view. Smaller players 

will gradually look to exit as cash generation will progressively become tougher. 

Additionally, tightening credit by suppliers will also weigh on working capital 

requirements and exacerbate the cash crunch for smaller players  

 Overall, we believe industry consolidation via (a) exit of smaller players, and (b) M&A 

activity, will benefit organized players as it means better volume growth and pricing 

power for incumbents 

(f) How should investors position? We believe the investors must take a long term 

approach to consumer plays in KSA, as (a) companies are going through a period of flux 

adjusting to multiple reforms, hence near-term earnings are not representative of the normal 

earnings run rate, and (b) we are in the initial stages of expected industry consolidation, the 

full benefits of which will accrue only in the medium term (2-3 years out).  

 In the near-term  expect down-trading (choosing lower priced alternatives) to be 

the preferred response of consumers, as was stated last year in our report on consumer 

spending. Due to this, retailers may resort to discounting to protect market share. The 

fight for market share will weigh on margins and profitability in the short-term  

 Over the medium-long term  expect industry consolidation to result in healthy 

revenue and margin performance for organized players in each of the consumption 

sub-segments  

 Our call  Buy the troughs to position for long term: We expect earnings 

volatility in the near-term as companies and consumers alike adjust to reforms. 

Buying the dips or significant troughs created by this volatility is the ideal strategy for 

long term investors. Refer table 1 for a summary of our ratings  

 We base our call on our conviction that large organized retailers and consumer 

companies will emerge stronger after riding out the current period of transformation. 

By virtue of their size and their significant franchise (large store network, SKU range 

and superior products, multi-channel distribution capabilities, customer loyalty etc), 

they possess significant advantages such as (a) better supplier terms, (b) higher 

ability to discount and (c) better adaptability to nationalization & other targets. 

Moreover, riding on their balance sheet strength, organized players will continue to 

expand in the current environment, while unorganized players scale back     
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 (g) Key calls in our coverage:  

 Al Othaim (TP: SAR149.6, CMP: SAR139.1, Upside: 7.5%) is the top pick in our 

coverage due to its high revenue and earnings visibility. Al Othaim has been delivering 

consistent growth driven by aggressive expansions (mainly superstore format; non-

discretionary groceries and fresh segments account for 95% of company’s revenue 

mix), and monetizing the same via focus on low-mid income Saudis and its very 

successful loyalty card program. Even though the near term upside seems limited, 

investors will find value as the stock has all the drivers in place to deliver secular 

compounding gains over the long term.  

 We like Extra (TP: SAR60.3, CMP: SAR53.0, Upside: 13.8%) as market share gains 

will continue on the back of changes to industry structure (i.e. exit of smaller 

electronic chains, better bargaining power for larger chains such as Jarir and Extra 

from suppliers, and closure of small telecom shops due to Saudization requirements).  

Extra’s return to consistent profitability and high FCF generation over the last few 

quarters will enable faster pace of store roll-outs (just 6 stores rolled out from 2014 

onwards), which can drive accelerated market share gains and increase the medium 

term revenue run-rate. Note: We revised our target price for Extra to SAR60.3 per 

share (earlier SAR53.6 per share) as we rolled-over to Dec-2018 TP    

 Fawaz Al Hokair (TP: SAR40.0, CMP: SAR29.9, Upside: 33.7%) is a turnaround 

play and the company has been executing well in the past few quarters, posting 

consistent gross margin gains y-o-y. With majority of inventory provisioning and peak 

losses in international operations behind, net income will improve over FY18-20e 

(company’s year-end is March, FY18 corresponds to March 2018) in our view, despite 

tepid revenue growth. Higher employment for nationals, including rising Saudi 

females’ employment (more disposed to spending) are long term drivers for the stock    

   Figure 1  Summary of our coverage  

CMP 

(SAR)

M.Cap 

(SAR mn)

TP 

(SAR)

Upside 

(%) Rating

2018e 2019e 2018e 2019e 2018e 2019e 2018e 2019e

Jarir 166.2      14,958        165.3      -0.6% Neutral 55.7% 57.0% 16.3      14.9      8.8        8.2        13.1     11.8     

Extra 53.0        2,226          60.3        13.8% Overweight 22.4% 21.2% 14.5      13.5      3.3        2.9        10.1     9.2       

Al Othaim 139.1      6,260          149.6      7.5% Neutral 21.5% 20.6% 16.9      15.2      3.6        3.1        7.4       6.5       

Fawaz Al Hokair 29.9        6,285          40.0        33.7% Overweight 11.8% 14.4% 18.0      18.0      2.1        2.1        8.6       8.6       

Almarai 50.4        50,350        48.2        -4.2% Neutral 14.1% 13.7% 22.5      21.2      3.1        2.8        12.8     12.4     

Savola 37.1        19,795        40.2        8.4% Neutral 8.6% 10.6% 22.9      17.2      2.0        1.8        9.9       8.2       

Herfy 45.5        2,943          NA NA Under Review 23.3% 23.6% 13.4      12.3      3.1        2.9        10.1     9.3       

EV/E 

(x)

P/B 

(x)

P/E 

(x)

RoE 

(%)

 
   Source: Company data, Al Rajhi Capital; CMP as of Feb 14, 2018 

 

(h) Catalysts and risks for consumer spending 

 Catalysts 

- Increasing employment of Saudis will spur consumer spending. Media articles 

suggest that labour ministry is considering nationalization of jobs in 12 additional 

sectors apart from Baqalas (+ve for Panda & Al Othaim) and electronic and electric 

appliances (+ve for Extra and Jarir) 

- Cost of living allowance (full or partial) continuing beyond 2018 

- Higher citizen account program pay outs  vs. our estimates  

- Economic activity and employment acceleration led by higher oil prices 

 Risks 

- Higher increase in electricity/ water/ gasoline prices vs. our expectations 

- Expats and/or their dependents leaving the Kingdom 
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Takeaways from our analysis 
 

Total consumer spending to remain flattish… 

Note: Please refer page 15 for assumptions underlying our calculations.  

Based on our calculations, we believe the total consumer spending in the Kingdom will grow 

just 3.8% (almost flattish) over 2017-2020e, after factoring in the impact of reforms that have 

been recently rolled out i.e. VAT, dependent levy (a part of expat levy), increase in electricity 

and gasoline prices, Citizen account program, and cost of living allowance. While VAT and 

increase in electricity/gasoline prices represent costs for both Saudi and non-Saudi 

households, dependent levy is a cost only for non-Saudi households.  

On the other hand, the government has rolled out programs to support Saudi households to 

cope with higher cost of living. The Citizen account program (monthly cash transfer to Saudi 

households depending on the income level and number of dependents) and Cost of living 

allowance (SAR1,000 per month allowance for public sector employees – only for 2018) 

represent cash inflow for eligible Saudi households that will help negate (fully or partially, 

depending on the income bracket – see tables 9, 10 & 11) the impact of reforms.  

We deduct the net impact of all reforms from our base case (household spending estimates 

without the impact of reforms) to arrive at the estimated level of net household spending.  

   Figure 2  Consumer spending to remain flattish over 2017-2020e  

Title:

Source:
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   Source: Al Rajhi Capital 

 

… weighed down by non-Saudi households 

Citizen account program and Cost of living allowance (only for 2018, as of now) will support 

Saudi household spending over 2017-2020e, which will grow 8.2% during this period. 

However, non-Saudi household spending will decline by 13.5% over this period, as (a) 

dependent levy is an additional burden for non-Saudi households apart from VAT and 

increase in electricity/ gasoline prices, and (b) they are not eligible for government support 

programs.   

Since higher spending by Saudi households will be negated by lower spending by non-Saudi 

households, the total consumer spending in the Kingdom is set to remain flattish.  

 

 

Expect 3.8% growth in total 
consumer spending over 2017-
2020 after factoring in impact of 
all reforms; 8.9% in normal 
scenario without reforms 

Expect 8.2% growth in Saudi 
household spending over 2017-
2020 and 13.5% decline in non-
Saudi household spending 
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   Figure 3  Saudi household spending to rise, that for non-Saudis to decline   
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Source:
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   Source: Al Rajhi Capital 

Saudi household spending trends  

While the cost of living allowance spurs Saudi household spending in 2018 (the only year it is 

applicable, as of now), the next two years i.e. 2019 and 2020 will witness net negative impact 

of reforms, despite the support from Citizen account program. However, higher income 

households (expenditure of SAR15,000 per month or higher) will absorb most of the impact, 

while households with expenditure below SAR15,000 per month (~70% of total Saudi 

households) will remain shielded by the Citizen account program. For more details on the 

segregation of impact by income bracket, see tables 9, 10 & 11.  

Overall, Saudi household spending will remain healthy over 2017-2020e, primarily supported 

by the Citizen account program.   

   Figure 4  Snapshot of Saudi households consumer spending  

(SAR bn) 2017 2018e 2019e 2020e

Base case, without any reforms (A) 750 771 798 827

Impact of:

VAT (22) (23) (23)

Energy and utility price reforms

- Electricity (12) (12) (13)

- Water 0 0 (4)

- Gasoline (13) (13) (13)

Citizen account program 33 34 38

2018 cost of living allowance 40 0 0

Total impact of reforms on Saudi households (B) 0 27 (14) (16)

Saudi households' consumer spending, NET (A + B) 750 798 784 811  
   Source: Al Rajhi Capital 

 

Additional triggers not factored in our calculations: Saudi household spending as 

calculated above doesn’t account for other reforms that the government is pursuing, such as 

targeting higher Saudi female employment. Based on our assumptions, if the economic 

participation of Saudi females increases to 19.5% by 2020 (from 17.8% at the end of 2017) 

and unemployment declines to 30% by 2020 (from 32.7% at the end of 2017), it will 

contribute SAR11bn additional consumer spending to the economy.  This additional spending 

will almost make up for the SAR16bn negative impact of reforms in 2020! 

Household spending to remain 
flat  rising Saudi household 
spending will be offset by 
declining non-Saudi household 
spending 

For Saudi households, Citizen 
account program negates most 
of the impact arising from 
reforms  

Increasing employment of 
Saudis is an upside risk to our 
estimates of consumer 
spending 
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We believe the broader government policies supporting the non-oil economy and 

employment generation are upside risks to our estimated consumer spending trajectory. 

Figure 5  Key assumptions on Saudi female employment  

2012 2013 2014 2015 2016 2017 2018e 2019e 2020e

Economic participation rate (15+ yrs) 15.7% 16.4% 17.6% 17.4% 17.2% 17.8% 18.5% 19.0% 19.5%

Unemployment rate 35.7% 33.2% 32.8% 33.8% 34.5% 32.7% 32.2% 31.1% 30.0%  
   Source: SAMA, GASTAT, Al Rajhi Capital 

Figure 6  Increasing Saudi female employment - positive for consumer spending  

Title:

Source:

Please fill in the values above to have them entered in your report
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   Source: Al Rajhi Capital 

 

Non-Saudi household spending trends  

As stated above, non-Saudi households are not eligible for government support programs. 

VAT and electricity/ gasoline price hikes themselves represent 7-8% dent in disposable 

incomes of non-Saudi households. However, dependent levy represents the main impact for 

non-Saudi household spending, which starts at 3.4% of disposable income in 2018 and rises 

to 8.4% in 2020 i.e. more than the combined impact of VAT and electricity/ gasoline price 

hikes!  

Figure 7  Snapshot of non-Saudi households' consumer spending  

(SAR bn) 2017 2018e 2019e 2020e

Base case, without any reforms (A) 192 193 196 199

Impact of:

VAT (5) (5) (5)

Energy and utility price reforms

- Electricity (6) (6) (6)

- Water 0 0 (2)

- Gasoline (2) (2) (2)

Dependent levy (7) (12) (17)

Total impact of reforms on non-Saudi households (B) 0 (21) (26) (33)

Non-Saudi households' consumer spending, NET (A + B) 192 172 170 166  
   Source: Al Rajhi Capital 

The sharp increase in dependent levy over 2018-2020 is due to the step increase every year. 

Per the schedule outlined in the fiscal balance program, the dependent levy already started at 

SAR100 p.m. per dependent in July 2017, and will increase in SAR100 increments every year 

i.e. from July 2018, SAR200 p.m. per dependent will be the levy which will finally increase to 

SAR400 p.m. per dependent from July 2020.  

Impact on non-Saudi 
households from dependent 
levy is higher than the 
combined impact of VAT and 
electricity/ gasoline price hikes 
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Figure 8  Levies on sponsors/dependents in Saudi Arabia  

Levy on expats per dependent Levy on companies with no. of 

expats equal/less than no. of 

Saudis

Levy on companies with expats 

more than Saudis

2017 SAR 100 per month; July onwards

2018 SAR 200 per month; July onwards 300 per month; January onwards 400 per month; January onwards

2019 SAR 300 per month; July onwards 500 per month; January onwards 600 per month; January onwards

2020 SAR 400 per month; July onwards 700 per month; January onwards 800 per month; January onwards  
Source: Fiscal Balance Program 

 

Who is shielded and who is exposed? 

To better understand which households are shielded from reforms and which households will 

witness shrinking disposable incomes, we segregated the impact of reforms for various 

expense brackets ranging from <SAR3,000 per month to >SAR25,000 per month. We then 

analysed each of the expenditure brackets for their household spending level, adjusted for the 

impact from reforms:  

1. Saudi households – 70% households shielded from reforms  

Our calculations suggest that majority of Saudi households will be shielded from reforms, 

especially in 2018 when the cost of living allowance (SAR1,000 per month per household) is 

applicable. In 2018, ~88% of Saudi households are shielded from the impact of reforms.  

Figure 9  Saudi Household – 2018 impact segregated by expenditure brackets (SAR per month per household) 

Expenditure bracket <3,000 3,000-8,999 9,000-14,999 15,000-24,999 25,000+ Total

% of households in the bracket 6% 36% 29% 17% 12% 100%

Household expenditure - without reforms (A) 2,102 7,196 13,712 22,118 62,707 18,096

VAT (41) (181) (359) (613) (1,929) (507)

Energy and utility price reforms

- Electricity (93) (286) (348) (268) (223) (282)

- Water 0 0 0 0 0 0

- Gasoline (6) (60) (148) (358) (1,449) (300)

Citizen account program 1,373 1,080 810 405 0 775

2018 cost of living allowance 0 1,000 1,000 1,000 1,000 940

Net impact of all the reforms in 2018 (B) 1,232 1,553 955 167 (2,601) 626

Impact of reforms as % of base case (B/A) 59% 22% 7% 1% -4% 3%  
   Source: Al Rajhi Capital 

As can be seen in the above chart, except for SAR25,000+ expenditure bracket (12% of Saudi 

households), most of the other households are better off than the base case scenario. One can 

also say that the bottom 3 brackets (below SAR15,000), which account for 71% of Saudi 

households, will have a material uplift to disposable incomes from the government support 

programs.  

However, once the cost of living allowance is withdrawn, the situation changes from next year 

onwards, as can be seen in the 2019 and 2020 calculations below: 
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Figure 10  Saudi Household – 2019 impact segregated by expenditure brackets (SAR per month per household)  

Expenditure bracket <3,000 3,000-8,999 9,000-14,999 15,000-24,999 25,000+ Total

% of households in the bracket 6% 36% 29% 17% 12% 100%

Household expenditure - without reforms (A) 2,134 7,304 13,918 22,450 63,647 18,368

VAT (42) (183) (365) (622) (1,958) (515)

Energy and utility price reforms

- Electricity (93) (286) (348) (268) (223) (282)

- Water 0 0 0 0 0 0

- Gasoline (6) (60) (148) (358) (1,449) (300)

Citizen account program 1,373 1,080 810 405 0 775

2018 cost of living allowance 0 0 0 0 0 0

Net impact of all the reforms in 2018 (B) 1,231 550 (51) (842) (3,630) (321)

Impact of reforms as % of base case (B/A) 58% 8% 0% -4% -6% -2%  
   Source: Al Rajhi Capital 

Figure 11  Saudi Household – 2020 impact segregated by expenditure brackets (SAR per month per household)  

Expenditure bracket <3,000 3,000-8,999 9,000-14,999 15,000-24,999 25,000+ Total

% of households in the bracket 6% 36% 29% 17% 12% 100%

Household expenditure - without reforms (A) 2,166 7,413 14,127 22,786 64,602 18,643

VAT (42) (186) (370) (631) (1,987) (523)

Energy and utility price reforms

- Electricity (93) (286) (348) (268) (223) (282)

- Water (44) (85) (102) (116) (115) (96)

- Gasoline (6) (60) (148) (358) (1,449) (300)

Citizen account program 1,510 1,188 891 446 0 852

2018 cost of living allowance 0 0 0 0 0 0

Net impact of all the reforms in 2018 (B) 1,324 571 (77) (928) (3,774) (348)

Impact of reforms as % of base case (B/A) 61% 8% -1% -4% -6% -2%  
   Source: Al Rajhi Capital 

As depicted in the above two tables, from 2019 onwards, the following will be the net impact: 

 Saudi households with expenditure < SAR9,000 per month (42% of Saudi households) 

will remain shielded due to support from Citizen account program.  

 Households with expenditure in SAR9,000-15,000 per month (29% of Saudi households) 

will have minimal impact. Citizen account program will negate the impact from reforms. 

 However, households with expenditure higher than SAR15,000 per month (29% of Saudi 

households) will get impacted the most (especially SAR25,000+ expenditure bracket). 

We summarised below what the above means for likely changes to Saudi households’ 

spending patterns going forward: 

Figure 12  Likely changes to Saudi household spending patterns  

Expenditure range 

(SAR/ month)

% of Saudi 

households

% of total Saudi 

consumer spending

Net impact of reforms on 

consumer spending Implications for consumer spending patterns

< SAR9,000 42% 15%

Positive (approx. SAR 12bn 

additional disposable 

income p.a.)

- Volume growth in non-discretionary segments such as Food & Beverages, 

and telecoms should improve

- Allocation of additional disposable income to segments such as Personal 

goods & services, Fabric & apparel and value restaurants likely

SAR9,000-15,000 29% 22% Neutral - Current spending patterns likely to be maintained

SAR15,000+ 29% 63%

Negative (approx. SAR25bn 

impact on disposable 

income p.a.)

- Likely downtrading in non-discretionary segments like transport (vehicles), 

furniture and furnishing, package holidays, and mid-high end restaurants

- Spending on non-discretionary and 'mixed' segments unlikely to be changed

 
   Source: Al Rajhi Capital 
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Following is the classification of ‘discretionary’, ‘non-discretionary’, and ‘mixed’ (falls in 

between the both) segments and how the absolute spending changed over 2007-2013 for 

Saudi households.  

Figure 13  Classification of Saudi households based on absolute change in spending over 2007-2013  

Classification Less than 3,000 3,000-8,999 9,000-14,999 15,000-24,999 25,000+

 Transport Discretionary     

 Furniture and Furnishings Discretionary     

 Recreation and Culture Discretionary     

 Restaurants and Hotels Mixed     

 Fabric, Apparel and Footwear Mixed     

 Miscellaneous Personal Goods and Services Mixed     

 Health Care Services Non-discretionary     

 Education Non-discretionary     

 Communications Non-discretionary     

 Tobacco Non-discretionary     

 Food And Beverages Non-discretionary     

 Housing, Water, Electricity, Gas, and other Fuels Non-discretionary       
   Source: Al Rajhi Capital 

As depicted in the above table, as incomes rise (moving right across the table to higher 

expenditure brackets), so does the household spending on ‘discretionary’ segments such as 

transport, furniture and recreation. Since households with higher income (i.e. SAR15,000+ 

expenditure; especially SAR25,000 and above expenditure bracket) are the most impacted by 

reforms, the discretionary segments on which they increased spending previously are at the 

most risk of witnessing lower consumer spending.   

2. Non-Saudi households – All households impacted; Dependent levy 

the key expense item 

Our calculations suggest that all non-Saudi households will be impacted from reforms, as (a) 

they are not eligible for government support programs, and (b) dependent levy is an 

additional burden for non-Saudi households apart from VAT and increase in electricity/ 

gasoline prices. Over 2017-2020, the non-Saudi household spending will shrink 13.5% based 

on our calculations.   

Below are the detailed calculations by expenditure segment for non-Saudi households for 

2018-2020 period.  

Figure 14  Non-Saudi Household - 2018 impact segregated by expenditure brackets (SAR per month per household)  

Expenditure bracket <3,000 3,000-8,999 9,000-14,999 15,000-24,999 25,000+ Total

% of households in the bracket 53% 30% 10% 6% 2% 100%

Household expenditure - without reforms (A) 2,705 5,980 13,535 22,261 59,179 6,760

VAT (72) (160) (369) (625) (1,800) (184)

Energy and utility price reforms

- Electricity (132) (286) (348) (268) (223) (209)

- Water 0 0 0 0 0 0

- Gasoline (12) (60) (148) (358) (1,449) (81)

Dependent levy 0 (532) (532) (532) (532) (250)

Net impact of all the reforms in 2018 (B) (216) (1,038) (1,397) (1,782) (4,004) (724)

Impact of reforms as % of base case (B/A) -8.0% -17.4% -10.3% -8.0% -6.8% -10.7%  
   Source: Al Rajhi Capital 
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Figure 15  Non-Saudi Household - 2019 impact segregated by expenditure brackets (SAR per month per household)  

Expenditure bracket <3,000 3,000-8,999 9,000-14,999 15,000-24,999 25,000+ Total

% of households in the bracket 53% 30% 10% 6% 2% 100%

Household expenditure - without reforms (A) 2,746 6,070 13,738 22,594 60,067 6,862

VAT (73) (162) (375) (634) (1,827) (187)

Energy and utility price reforms

- Electricity (132) (286) (348) (268) (223) (209)

- Water 0 0 0 0 0 0

- Gasoline (12) (60) (148) (358) (1,449) (81)

Dependent levy 0 (886) (886) (886) (886) (417)

Net impact of all the reforms in 2019 (B) (217) (1,395) (1,757) (2,146) (4,386) (893)

Impact of reforms as % of base case (B/A) -7.9% -23.0% -12.8% -9.5% -7.3% -13.0%  
   Source: Al Rajhi Capital 

 

Figure 16  Non-Saudi Household - 2020 impact segregated by expenditure brackets (SAR per month per household)  

Expenditure bracket <3,000 3,000-8,999 9,000-14,999 15,000-24,999 25,000+ Total

% of households in the bracket 53% 30% 10% 6% 2% 100%

Household expenditure - without reforms (A) 2,787 6,161 13,945 22,933 60,968 6,965

VAT (74) (165) (380) (644) (1,855) (190)

Energy and utility price reforms

- Electricity (132) (286) (348) (268) (223) (209)

- Water (51) (85) (102) (116) (115) (71)

- Gasoline (12) (60) (148) (358) (1,449) (81)

Dependent levy 0 (1,241) (1,241) (1,241) (1,241) (583)

Net impact of all the reforms in 2020 (B) (270) (1,836) (2,218) (2,626) (4,883) (1,133)

Impact of reforms as % of base case (B/A) -9.7% -29.8% -15.9% -11.5% -8.0% -16.3%  
   Source: Al Rajhi Capital 

As depicted in the above tables, from 2018 onwards, the following will be the likely impact on 

non-Saudi household spending patterns: 

 Spending will shrink for all consumer segments, irrespective of ‘discretionary’ or ‘non-

discretionary’ segments. However, spending cuts will be skewed towards ‘discretionary’ 

segments 

 A fall-out of dependent levy could be the exit of dependents, which will weigh on the 

volumes of ‘non-discretionary’ consumption segments    

 

Implications for consumer sector companies 

From our analysis of consumer spending trends, we believe the following are the major 

implications for consumer sector companies:  

1. Since the overall consumer spending is expected to remain flattish, the main revenue 

driver for consumer sector companies will be market share gains, and  

2. Margin pressure from reforms will led to industry consolidation, favouring organized 

retailers over the medium-long run 

Following are our thoughts in further detail on both of the above mentioned trends.  
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Market share gains – main revenue driver over 2017-2020e  
 Since we established that overall consumer spending will likely remain flattish in the 

medium term (just 3.8% growth over 2017-2020e), the key revenue driver for 

consumer sector companies will be market share gains  

 Companies operating in consumption sub-segments with high unorganized share will 

be the key beneficiaries. For e.g. grocery (55% unorganized market) and electronics 

retailing (45% unorganized market) segments have 50%+ share of unorganized 

players. Companies such as Al Othaim, Panda, Extra and Jarir will be long term 

beneficiaries of the shift in market share to organized players 

Below is the case study of Extra, which aptly showcases the potential of market share gains: 

   Figure 17   Despite 16% y-o-y dip in KSA electronics market…     Figure 18   … Extra’s revenue was up 10% in 9M2017…  

 

 

   Source: Extra presentation    Source: Extra presentation 

  

   Figure 19   … mainly driven by market share gains     Figure 20   Extra’s market share consistently rising since 2010  

  
   Source: Extra presentation    Source: Extra presentation 

 

Margin pressure will drive industry consolidation  
Smaller companies will have to contend with both (a) flattish revenue (assuming best case 

scenario – no market share shift to organized players), and (b) margin pressure (expat levy, 

nitaqat requirements, VAT compliance, and likely increase in commercial electricity, diesel 

and water prices going forward) 

Typically, many of the smaller establishments operate on thinner margins as compared to 

their larger, organized peers. Hence, material margin pressure from any regulatory changes/ 
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reforms will weigh heavily not just on their profitability but also on their business case. For 

example, we outline below the impact of expat levy on the cost structure of establishments.  

Figure 21  ARC estimate of expat levy (employee levy + dependents levy)  

Title:

Source:

Please fill in the values above to have them entered in your report
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   Source: CDSI data, Fiscal Balance Program document, Al Rajhi Capital 

 

   Figure 22  Employee levy: Sector-wise impact (as % of revenue)  

Title:

Source:

Please fill in the values above to have them entered in your report
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   Source: CDSI, Fiscal Balance Program, Al Rajhi Capital 

 

Due to multiple reforms, we believe that the smaller players will gradually look to exit as cash 

generation will progressively become tougher. Additionally, tightening credit by suppliers will 

also weigh on working capital requirements and exacerbate the cash crunch for smaller 

players  

Advantage large/ organized companies: Overall, we believe industry consolidation via 

(a) exit of smaller players, and (b) M&A activity, will benefit organized players as it means 

better volume growth and pricing power for incumbents 

 

 

 

For most establishments, 
employee levy (SAR56bn by 
2020) represents a direct cost 
overhead 

Smaller establishments operate 
on thinner margins, hence 
employee levy representing 
even 1-4% of revenue implies 
material margin pressure 
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Conclusion: Position for the long term during the 
phase of reforms 

We believe the large organized retailers and consumer companies will emerge stronger after 

riding out the current period of transformation. By virtue of their size and their significant 

franchise (large store network, SKU range and superior products, multi-channel distribution 

capabilities, customer loyalty etc), they possess significant advantages such as (a) better 

supplier terms, (b) higher ability to discount, and (c) better adaptability to nationalization & 

other targets. Moreover, riding on their balance sheet strength, organized players will 

continue to expand in the current environment, while unorganized players scale back.     

However, it pays to take a long term approach towards consumer plays in KSA in our view, as 

(a) companies are going through a period of flux adjusting to multiple reforms, hence near-

term earnings are not representative of the normal earnings run rate, and (b) we are in the 

initial stages of expected industry consolidation, the full benefits of which will accrue only in 

the medium term (2-3 years out).  

We expect earnings volatility in the near-term as companies and consumers alike adjust to 

reforms. Buying the dips or significant troughs created by this volatility is the 

ideal strategy for long term investors.  
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Assumptions & methodology 
Household spending for 2017 
 The General authority of statistics (GASTAT) published two household expenditure 

surveys – one in 2007 and the second in 2013. We used these two surveys as the base for 

estimating the household expenditure for 2017. Refer Appendix section. 

 Between 2013-2017, the non-oil nominal GDP grew by ~21%. We adjusted the total 

household expenditure to maintain the household expenditure/ non-oil GDP ratio 

constant. Our 2017 total household expenditure estimate stands at SAR942bn. 

Household spending over 2018-2020 
 We assume total number of Saudi households to grow 2% p.a. over 2018-2020 while we 

assume no additions to non-Saudi households. We assume 1.5% wage inflation for both 

Saudis and non-Saudis during this period.  

Impact of VAT 
 For estimating VAT charges, we exclude Education, Healthcare, Housing, Water, 

Electricity, Gas, and other fuels. For the remaining consumption heads, we apply 5% VAT, 

however assume 75% collection rate to factor in other exemptions. 

Impact of Electricity/ Water/ Gasoline price hikes 
 Electricity: For estimating the impact of electricity price hikes, we considered the price 

hikes effected in early 2018 to sustain over 2018-2020 without any further price hikes. 

For the calculations, we also build a schedule of savings in electricity usage i.e. we 

assumed 10% lower electricity usage for the households that use below 4,000 KWh per 

month, and 8% decline for households using 4,000 KWh per month and above 

 Water: We build for water price hikes in 2020. The hikes will be to the tune of 33% of the 

differential between Saudi and Dubai water prices, for each usage slab. For the 

calculations, we also build a schedule of savings in water usage i.e. we assume 1-10% 

lower usage for the various usage slabs. 

 Gasoline: We considered the price hikes effected in early 2018 to sustain over 2018-

2020 without any further price hikes. For the calculations, we also build a schedule of 

savings in gasoline usage i.e. we assume 2-10% lower usage for the various usage slabs. 

Citizen account program and allowances 
 Citizen account program: We expect no changes to Citizen account program over 

2018-2019. However, we build for 10% increase in Citizen account program payments 

(across all applicable income brackets) in 2020 to compensate for the increase in water 

tariffs in that year. Note: While estimating Citizen account program payouts, we used a 

multiplier (1.35x) which normalizes for the number of Saudi households (source: 

GASTAT) and the number of program beneficiaries (source: Media). Post this adjustment, 

our estimated pay-out from Citizen account program for 2018 stands at SAR33bn, close to 

the government estimate of SAR32bn.  

 Allowances: The government announced a special cost of living allowance of SAR1,000 

per month for one year i.e. 2018. We factor in the allowance for 2018, however, we do not 

consider it as part of our calculations from 2019 onwards. The upside risk is that such 

allowances (in full or in part) may continue for the next few years. In that case, it will 

positively impact our consumer spending estimates.    

Dependent levy 
 The levy on non-Saudis comprises two different levies i.e. (1) Employer levy – this is the 

levy which will be paid by the employer and hence will not impact the disposable income 

of the salaried expat, and (2) Dependent levy – this levy is to be paid by non-Saudis for 

their dependents and hence will impact their disposable income. 
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 We assumed the dependent levy to impact the spending by non-Saudis. Note the 

dependent levy on non-Saudis will progressively increase in SAR100 p.m. increments 

from SAR100 p.m. per dependent in 2017 to SAR400 p.m. in 2020. 

 For the purpose of our calculations, we expect the total number of non-Saudi  dependents 

to remain constant over 2018-2020 at the 2017 levels.  

Others 
 Increase in Saudi female employment: To factor in consumer spending benefits 

from increased women’s employment opportunities, we build for increased economic 

participation rate of Saudi females (from 17.8% at the end of 2017 to 19.5% at the end of 

2020). Further, we also build for the Saudi female unemployment to drop from 32.7% at 

the end of 2017 to 30.0% at the end of 2020.  
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Appendix 

 

   Figure 23  Saudi households monthly expenditure in 2007  

(SAR per month per household)
Less than 

1,000

1,000-

1,499

1,500-

1,999

2,000-

2,999

3,000-

8,999

9,000-

14,999

15,000-

24,999 25,000+ Total

 Food And Beverages 265             404           544           771           1,653        2,523        3,241            3,927            2,203            

 Tobacco 3                  18              9                22              30              36              39                 62                 34                 

 Fabric, Apparel and Footwear 23                24              51              113           468           1,058        1,498            2,560            910               

 Housing, Water, Electricity, Gas, and other Fuels 342             639           796           938           1,429        2,115        3,145            5,344            2,141            

 Furniture and Furnishings 15                26              49              95              323           875           1,693            4,506            1,009            

 Health Care Services 4                  17              12              24              78              222           471               1,302            275               

 Transport 9                  28              45              111           392           1,087        2,141            4,170            1,119            

 Communications 50                49              115           212           517           939           1,236            1,928            816               

 Recreation and Culture 17                6                22              30              123           345           741               1,589            388               

 Education -              -            -            2                23              132           686               1,976            320               

 Restaurants and Hotels 57                51              82              151           348           666           915               1,570            595               

 Miscellaneous Personal Goods and Services 14                20              41              69              492           1,589        3,271            25,469         3,441            

Total 799             1,282        1,766        2,538        5,876        11,587      19,077         54,403         13,251          
   Source: GASTAT 

 

   Figure 24  Saudi households monthly expenditure in 2013  

(SAR per month per household)
Less than 

1,000

1,000-

1,499

1,500-

1,999

2,000-

2,999

3,000-

8,999

9,000-

14,999

15,000-

24,999
25,000+ Total

 Food And Beverages 305             439           495           632           1,694        2,820        3,733            4,318        2,594            

 Tobacco 42                - 4                23              30              43              40                 50             37                 

 Fabric, Apparel and Footwear - 26              76              69              341           810           1,448            2,408        889               

 Housing, Water, Electricity, Gas, and other Fuels 332             582           874           1,176        1,956        3,300        4,349            6,206        3,183            

 Furniture and Furnishings 18                22              20              49              248           703           1,551            5,366        1,213            

 Health Care Services - 26              16              28              49              134           319               1,253        266               

 Transport - 21              17              86              322           746           1,752            7,152        1,515            

 Communications 13                51              126           190           529           863           1,299            2,082        919               

 Recreation and Culture 26                3                5                12              67              205           627               2,074        444               

 Education - - - - 20              87              250               2,131        341               

 Restaurants and Hotels 4                  24              106           197           350           641           1,009            1,873        715               

 Miscellaneous Personal Goods and Services 38                22              38              79              487           1,275        2,411            18,426      3,251            

Total 779             1,215        1,777        2,542        6,095        11,625      18,787         53,338      15,367          
   Source: GASTAT 

 

   Figure 25  All households monthly expenditure in 2007  

(SAR per month per household)
Less than 

1,000

1,000-

1,499

1,500-

1,999

2,000-

2,999

3,000-

8,999

9,000-

14,999

15,000-

24,999
25,000+ Total

 Food And Beverages 247             381           516           737           1,532        2,483        3,224            3,904            1,785            

 Tobacco 14                26              28              36              39              40             42                 62                 39                 

 Fabric, Apparel and Footwear 17                32              57              100           419           1,034        1,489            2,545            689               

 Housing, Water, Electricity, Gas, and other Fuels 268             453           610           827           1,359        2,087        3,131            5,337            1,748            

 Furniture and Furnishings 13                29              43              76              289           859           1,688            4,454            746               

 Health Care Services 4                  13              17              26              82              230           475               1,287            211               

 Transport 11                30              57              119           379           1,096        2,129            4,199            856               

 Communications 69                111           166           231           505           929           1,232            1,917            665               

 Recreation and Culture 5                  9                15              28              119           363           745               1,576            296               

 Education -              -            1                5                30              163           702               2,046            246               

 Restaurants and Hotels 58                106           120           173           341           659           925               1,558            485               

 Miscellaneous Personal Goods and Services 22                65              121           139           503           1,613        3,280            25,103         2,514            

Total 728             1,255        1,751        2,497        5,597        11,556     19,062         53,988         10,280          
   Source: GASTAT 
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Figure 26  All households monthly expenditure in 2013  

(SAR per month per household)
Less than 

1,000

1,000-

1,499

1,500-

1,999

2,000-

2,999

3,000-

8,999

9,000-

14,999

15,000-

24,999 25,000+ Total

 Food And Beverages 301             359           434           625           1,558        2,725       3,637            4,236            2,065            

 Tobacco 19                42              33              57              54              58            54                 61                 54                 

 Fabric, Apparel and Footwear 9                  25              43              67              299           794          1,416            2,373            649               

 Housing, Water, Electricity, Gas, and other Fuels 309             553           781           997           1,716        3,067       4,109            5,875            2,439            

 Furniture and Furnishings 13                23              27              51              215           686          1,573            5,226            844               

 Health Care Services 3                  7                7                17              53              152          363               1,262            201               

 Transport 10                19              37              78              289           776          1,805            6,793            1,054            

 Communications 66                92              131           202           487           867          1,295            2,041            726               

 Recreation and Culture 2                  1                3                7                64              219          696               2,055            320               

 Education 1                33              154          388               2,421            289               

 Restaurants and Hotels 41                88              173           235           361           660          1,020            2,174            613               

 Miscellaneous Personal Goods and Services 30                44              90              194           526           1,392       2,464            17,619         2,268            

Total 804             1,253        1,759        2,532        5,656        11,550     18,820         52,137         11,522          
   Source: GASTAT 

 

 

 



Saudi Consumer Sector 
Saudi Arabia 

18 February 2018 

 

  

 
    
    

    

 

   
Disclosures Please refer to the important disclosures at the back of this report.  19 

 

 

IMPORTANT DISCLOSURES FOR U.S. PERSONS 

This research report was prepared by Al Rajhi Capital (Al Rajhi), a company authorized to engage in securities activities in Saudi Arabia.  Al 
Rajhi is not a registered broker-dealer in the United States and, therefore, is not subject to U.S. rules regarding the preparation of research 
reports and the independence of research analysts. This research report is provided for distribution to “major U.S. institutional investors” in 
reliance on the exemption from registration provided by Rule 15a-6 of the U.S. Securities Exchange Act of 1934, as amended (the 
“Exchange Act”).  

Any U.S. recipient of this research report wishing to effect any transaction to buy or sell securities or related financial instruments based on 
the information provided in this research report should do so only through Rosenblatt Securities Inc, 40 Wall Street 59th Floor, New York 
NY 10005, a registered broker dealer in the United States.  Under no circumstances should any recipient of this research report effect any 
transaction to buy or sell securities or related financial instruments through Al Rajhi. Rosenblatt Securities Inc. accepts responsibility for the 
contents of this research report, subject to the terms set out below, to the extent that it is delivered to a U.S. person other than a major U.S. 
institutional investor. 

The analyst whose name appears in this research report is not registered or qualified as a research analyst with the Financial Industry 
Regulatory Authority (“FINRA”) and may not be an associated person of Rosenblatt Securities Inc. and, therefore, may not be subject to 
applicable restrictions under FINRA Rules on communications with a subject company, public appearances and trading securities held by a 
research analyst account. 

Ownership and Material Conflicts of Interest 

Rosenblatt Securities Inc. or its affiliates does not ‘beneficially own,’ as determined in accordance with Section 13(d) of the Exchange Act, 
1% or more of any of the equity securities mentioned in the report. Rosenblatt Securities Inc, its affiliates and/or their respective officers, 
directors or employees may have interests, or long or short positions, and may at any time make purchases or sales as a principal or agent 
of the securities referred to herein. Rosenblatt Securities Inc. is not aware of any material conflict of interest as of the date of this 
publication. 

Compensation and Investment Banking Activities  

Rosenblatt Securities Inc. or any affiliate has not managed or co-managed a public offering of securities for the subject company in the past 
12 months, nor received compensation for investment banking services from the subject company in the past 12 months, neither does it or 
any affiliate expect to receive, or intends to seek compensation for investment banking services from the subject company in the next 3 
months. 

Additional Disclosures 

This research report is for distribution only under such circumstances as may be permitted by applicable law.  This research report has no 
regard to the specific investment objectives, financial situation or particular needs of any specific recipient, even if sent only to a single 
recipient.  This research report is not guaranteed to be a complete statement or summary of any securities, markets, reports or 
developments referred to in this research report.  Neither Al Rajhi nor any of its directors, officers, employees or agents shall have any 
liability, however arising, for any error, inaccuracy or incompleteness of fact or opinion in this research report or lack of care in this research 
report’s preparation or publication, or any losses or damages which may arise from the use of this research report. 

Al Rajhi may rely on information barriers, such as “Chinese Walls” to control the flow of information within the areas, units, divisions, groups, 
or affiliates of Al Rajhi. 

Investing in any non-U.S. securities or related financial instruments (including ADRs) discussed in this research report may present certain 
risks.  The securities of non-U.S. issuers may not be registered with, or be subject to the regulations of, the U.S. Securities and Exchange 
Commission.  Information on such non-U.S. securities or related financial instruments may be limited. Foreign companies may not be 
subject to audit and reporting standards and regulatory requirements comparable to those in effect within the United States. 

The value of any investment or income from any securities or related financial instruments discussed in this research report denominated in 
a currency other than U.S. dollars is subject to exchange rate fluctuations that may have a positive or adverse effect on the value of or 
income from such securities or related financial instruments.   

Past performance is not necessarily a guide to future performance and no representation or warranty, express or implied, is made by Al 
Rajhi with respect to future performance.  Income from investments may fluctuate.  The price or value of the investments to which this 
research report relates, either directly or indirectly, may fall or rise against the interest of investors.  Any recommendation or opinion 
contained in this research report may become outdated as a consequence of changes in the environment in which the issuer of the 
securities under analysis operates, in addition to changes in the estimates and forecasts, assumptions and valuation methodology used 
herein.   

No part of the content of this research report may be copied, forwarded or duplicated in any form or by any means without the prior consent 
of Al Rajhi and Al Rajhi accepts no liability whatsoever for the actions of third parties in this respect. This research document has been 
prepared by Al Rajhi Capital Company (“Al Rajhi Capital”) of Riyadh, Saudi Arabia. It has been prepared for the general use of Al Rajhi 
Capital’s clients and may not be redistributed, retransmitted or disclosed, in whole or in part, or in any form or manner, wi thout the express 
written consent of Al Rajhi Capital. Receipt and review of this research document constitute your agreement not to redistribute, retransmit, 
or disclose to others the contents, opinions, conclusion, or information contained in this document prior to public disclosure of such 
information by Al Rajhi Capital. The information contained was obtained from various public sources believed to be reliable but we do not 
guarantee its accuracy. Al Rajhi Capital makes no representations or warranties (express or implied) regarding the data and information 
provided and Al Rajhi Capital does not represent that the information content of this document is complete, or free from any error, not 
misleading, or fit for any particular purpose. This research document provides general information only. Neither the information nor any 
opinion expressed constitutes an offer or an invitation to make an offer, to buy or sell any securities or other investment products related to 
such securities or investments. It is not intended to provide personal investment advice and it does not take into account the specific 
investment objectives, financial situation and the particular needs of any specific person who may receive this document. 

Investors should seek financial, legal or tax advice regarding the appropriateness of investing in any securities, other investment or 
investment strategies discussed or recommended in this document and should understand that statements regarding future prospects may 
not be realized. Investors should note that income from such securities or other investments, if any, may fluctuate and that the price or value 
of such securities and investments may rise or fall. Fluctuations in exchange rates could have adverse effects on the value of or price of, or 
income derived from, certain investments. Accordingly, investors may receive back less than originally invested. Al Rajhi Capital or its 
officers or one or more of its affiliates (including research analysts) may have a financial interest in securities of the issuer(s) or related 
investments, including long or short positions in securities, warrants, futures, options, derivatives, or other financial instruments. Al Rajhi 
Capital or its affiliates may from time to time perform investment banking or other services for, solicit investment banking or other business 
from, any company mentioned in this research document. Al Rajhi Capital, together with its affiliates and employees, shall not be liable for 
any direct, indirect or consequential loss or damages that may arise, directly or indirectly, from any use of the information contained in this 
research document.  

This research document and any recommendations contained are subject to change without prior notice. Al Rajhi Capital assumes no 
responsibility to update the information in this research document. Neither the whole nor any part of this research document may be altered, 
duplicated, transmitted or distributed in any form or by any means. This research document is not directed to, or intended for distribution to 
or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other jurisdiction where such 
distribution, publication, availability or use would be contrary to law or which would subject Al Rajhi Capital or any of its affiliates to any 
registration or licensing requirement within such jurisdiction. 



Saudi Consumer Sector 
Saudi Arabia 

18 February 2018 

 

  

 
    
    

    

 

   
Disclosures Please refer to the important disclosures at the back of this report.  20 

Disclaimer and additional disclosures for Equity Research 

Disclaimer 

This research document has been prepared by Al Rajhi Capital Company (“Al Rajhi Capital”) of Riyadh, Saudi Arabia. It has been prepared 
for the general use of Al Rajhi Capital’s clients and may not be redistributed, retransmitted or disclosed, in whole or in part, or in any form or 
manner, without the express written consent of Al Rajhi Capital. Receipt and review of this research document constitute your agreement 
not to redistribute, retransmit, or disclose to others the contents, opinions, conclusion, or information contained in this document prior to 
public disclosure of such information by Al Rajhi Capital. The information contained was obtained from various public sources believed to be 
reliable but we do not guarantee its accuracy. Al Rajhi Capital makes no representations or warranties (express or implied) regarding the 
data and information provided and Al Rajhi Capital does not represent that the information content of this document is complete, or free 
from any error, not misleading, or fit for any particular purpose. This research document provides general information only. Neither the 
information nor any opinion expressed constitutes an offer or an invitation to make an offer, to buy or sell any securities or other investment 
products related to such securities or investments. It is not intended to provide personal investment advice and it does not take into account 
the specific investment objectives, financial situation and the particular needs of any specific person who may receive this document. 
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