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Disclaimer

Information contained in this presentation is subject to change without further notice, its accuracy is not guaranteed,
and it may not contain all material information concerning the company. We do not make any representation
regarding, and assume no responsibility or liability for, the accuracy or completeness of, or any errors or omissions in,
to any information contained herein.

In addition, the information contains projections and forward-looking statements that reflect the company’s current
views with respect to future events and financial performance. These views are based on current assumptions which
are subject to various risks and may change over time. No assurance can be given that future events will occur, that
projections will be achieved, or that the company’s assumptions are correct. Actual results may differ materially from
those projected.

This presentation is strictly not to be distributed without the explicit consent of Almarai Company management under
any circumstances.
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KSA and GCC travel restrictions still in place, but relaxing.

External Vaccinationrates continue to be high across GCC.
developments KSA has restricted access to workplaces for unvaccinated employees.
Omicronvariant spreading in GCC. Crisis Management Team monitoring the situation.
. Manufacturing and Farming sites remains partially restricted.
Key actions Rigid covid-19 infection controls remainin place at all work sites.
taken to support Crisis Management Teams remain mobilized.

strategy Almaraiemployees are over 98% vaccinated.
Encouragement and support for boosterdoses.

Current Health and safety of employees.

. ... Ensure our production and distribution capability remains resilient.
Priorities

Be vigilant for rapid changes in covid-19 infections and government regulations.
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Q4 2021 Financial Highlights

SAR Million

Revenue Net Income

Operating Profit
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Working Capital Free Cash Flow
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Q4 2021 Sales Bridge

4 N
Reported Growth 11% ‘
4% 4,257
(0%)
204 1%
5 4% [
E
»
‘ Like-for-like growth /%
Q4 2020 Volume Price Mix Currency Others Q4 2021
- J
helpoll
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Almaraitopline growth by country...

Q4 2021 Revenue Growth

- Other
(SAR Million) KSA Others Total
GCC
Revenue 2,719 854 684 4257
% of Revenue 64% 20% 16% 100%
Growth 252 67 119 438
Growth % 10% 8% 21% 11%
‘I e
helpoll
YoY%/ (YoY%)
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..A stronger than expected rebounding growth in GCC for the 4t" Quarter except Bahrain....

Q4 2021 Total Revenue - SAR 4,257 Million Q4 2021 Total Growth - SAR 438 Million or 11%
YoY%/ (YoY%)
Bahrain  Others 10%  16%  18% 2% 6% 28%  (1%) 21%
Jordan 2% >%
306 \ \ 252
Oman é
4% = - 49
3 o 5 e ) e

Kuwait/

5%
/‘ KSA UAE Egypt Kuwait Oman Jordan Bahrain Others Total
KSA
Egypt 61 Q12020 8% 7%  16%  22%  (7%) 35% 5%  11% 9%
7%

? Q22020 11%  (2%) 13%  10%  (15%) 38%  (5%)  10% 8%
%;E/ Q32020 5% 6%  23%  14%  (9%) 19%  10%  87% 8%
Q4 2020 (1%) (3%) 13% 4% (16%) 34% 9% 137% 3%
Q12021 2%)  (12%)  31%  (4%)  (12%) 43% (%) 99% 1%
Q22021 (8%)  (4%)  37%  (4%)  (9%)  40% 2%  56% (2%
Q32021 2% (%) 31%  (5%)  (10%) 49%  (1%)  24% 2%
Q4 2021 10% 16% 18% 2% 6% 28% (1%) 21% 11%
Q4 CAGR 2019-2021 4% 6% 16% 3% (6%) 31% 4% 69% 7%
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.. driven by all product categories...

Q4 2021 Total Revenue - SAR 4,257 Million

Q4 2021 Total Growth - SAR 438 Million or 11%

Other
Sales Fresh Dairy
. . 3% \ 36%
Fruit Juice
9%
Long Life
Dairy
10%

Bakery /
12%

Poultry_~~ | Foods
15% 149

* LLD - Long Life Dairy

YoY%/ (YoY%)

12% 7% 8%

169

SAR Million

36 47

Fresh Dairy  Food Poultry
Q12020 0% 20% 12%
Q22020 1% 21% 17%
Q32020 4% 15% 7%
Q4 2020 4% 3% (2%)
Q12021 3% (1%) (1%)
Q22021 3% (25%) (8%)
Q32021 (2%) (12%) 3%
Q4 2021 12% 7% 8%
Q4 CAGR 2019-2021 8% 5% 3%

Earnings Presentation - Q4 2021

22% 12% 7% 17%
94
48
24 21
N e -

Bakery LLD"*  FruitJuice OtherSales  Total
3% 18% 5% 49% 9%
8% 22% (3%) 26% 8%
(8%) 21% 5% 93% 8%

(9%) 11% 4% 62% 3%
(10%) 10% (2%) 49% 1%
(5%) 6% 8% 86% (2%)
11% 10% 3% 43% 2%

22% 12% 7% 17% 11%

5% 11% 6% 38% 7%
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..and all channels with Food service still gaining its momentum

Q4 2021 Total Growth - SAR 438 Million or 11%

YoY%/ (YoY%)

Q4 2021 Total Revenue - SAR 4,257 Million

Other / Exports
9% 1% 8% 33% 75%
166 174

Traditional
Trade s
Food 52% é 73
Service @ 24 .
16% I
Traditional Trade Modern Trade Food Service Other / Exports Total
Modern Q12020 4% 16% 16% (1%) 9%
Trade Q22020 15% 12% (27%) (7%) 8%
23% Q32020 7% 10% (2%) 40% 8%
B Q42020 (1%) 1% (1%)  45% 3%
Q12021 1% (9%) 8% 41% 1%
Q22021 (10%) (15%) 58% 93% (2%)
Q32021 (2%) (5%) 25% 24% 2%
Q42021 1% 8% 33% 75% 11%
Q4 CAGR 2019-2021 6% 1% 15% 21% 7%

Earnings Presentation - Q4 2021
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Financial Performance - Q4 2021

Q4 2021 vs. Q4 2020

Revenue - Return to Growth....

« Growth across the board was resurgent, across all channels,
products and countries (except Bahrain)

» Fresh dairy segment led the growth driven by normalized trading
conditions post covid-19 and pricing adjustment. Bakery revenue

11% growth was the highestin % terms driven by partial school opening
and higher single serve product sales

» After 4 quarters of negative growth, KSA returned to double digit top
line growth of 10%. Oman top line numbers stabilized after 2 years of
continuous decline.

« Strong performance in Jordan and Egypt continued across all
product categories

Operatlng Profit
Higher feed cost driven by higher corn and soya prices & usage of
100% imported alfalfa drove farm gate costs.

% to Revenue

c
2 . . . « Highercommodity costs, as hedge cover infirst half of 2021 lapsed,
= Revenue Operating Profit Net Profit and higher transportation cost
% 4,257 392 287 «  Strong cost control resulting in lower overheads continued

Net Income

« Lowerfunding cost driven by lower debt and lower funding rate

* Improved performance in Egypt and Jordan resulting in higher

contribution for non-controlling interest shareholders
.
helpoll
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Net Income Bridge - Q4 2021

SAR Million

15

Market Trend

Economical &
External

287

Favorable mix
mainly due to
Bakery products

Commodity
price and

Funding and

Q4 2021
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Results by Segment - Q4 2021

Dalry &Juice
Revenue by Segment SAR Million Stronger fresh dairy sales in KSA & long life dairy sales in Egypt,
Jordan & Export markets. Food and Juice also recorded positive
Dairy & SR 3 growth, driven by a general positive economic effect
Juice T0% o Lower subsidy year on year as subsidy ceased on non-green
o : dairy feed
Bakery . 22% |« Higherfeed expenses due to corn and soya cost increase

642 =TT :
Poultry = " 8% | Bakery

595 s ’ 5 Bakery growth rebounded in Q4 due to partial resumption of

others 1 143 m Q4 2021 = Q4 2020 education institutions in KSA and Gulf, resulting in higher single
| RP>: serve product sales
Net Profit Margin By Segment POU'"Y

Volume remaining steady however channel mix was more
____________________ \ favourable towards retail last year due to covid-19 related

Paiy & (6%) purchase behavior
Juice  pAK S ’ » Higher feed cost for corn and soya are affecting the segment
cocry N - —— proftabilty
% R Others
Poultry 9% (24%) """ « Topline growth was higher due to higher alfalfa sales to manage
12% i the current inventory levels
m Q42021 mQ42020
(rclyoll
YoY %/ (YoY%) Almarai
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Full Year 2021 Financial Highlights

. . SAR Million
Revenue Operating Profit Net Income

3%
3%, (20%) (21%)

~~

493 1.984 IRCERN 1 564
2020 2021 2020 2021 2020 2021
Working Capital CAPEX Free Cash Flow
(629) 395 | RIEIY) 290
2020 2021 2020 2021 2020 2021

YoY%/ (YoY%)
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Financial Performance - 2021

Full Year 2021 vs. Full Year 2020 Revenue - Exiting the year at normal trading conditions....
« Fullyear growth was driven by Egypt, other sales (infant nutrition export
and crop sales) and Jordan
» Food category recorded 8% decline yoy due to de-stocking effect of
higher sales in year 2020

30/0 * Food Service channel returned to growth with 28% growth yoy, driven by
(20%) (2 1 %) base line effect of hotels and restaurants closure last year.
Correspondingly retail channel declined by 4% in 2021 due to stronger
sales driven by covid-19 related restrictions in year 2020
Operatlng Profit
Lower subsidies of SAR 153M yoy, driven by no subsidy in 2021 on corn
and soya and without the benefit of subsidy overlap in poultry in 2020,
materially impacted full year profitability
« Higherfeed cost driven by 100% imported alfalfa and higher commodity
_ m cost, partially offset by hedging in first half of 2021.
S ; ) ) « Strong cost control resulting in lower overheads driven by:
- Revenue Operating Profit Net Profit One off expenses related to covid-19 in first half 2020
% 15.850 2.015 1564 « One off restructure cost in Egypt in first half 2020
Net Income
« Lower funding cost driven by lower debt and lower funding rate, resulting
in SAR 150M savings
* Improved performance in Egypt and Jordan resulting in higher
contribution for non-controlling interest shareholders e
(rclyoll
YoY%/ (YoY%) Almarai 2
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Net Income Bridge - 2021

1 i |
1,984 (108) (79) 125 | (153) |
— | | 149 1,564
]
| |
o i i
& Market Trend ; Economical & |
External Factor
2020 Volume Unfavorable Mix Net price Reductionin Commodity Improvement Funding and 2021
driven by subsidy price and inlDJ others
channel and (Poultry & alfalfa performance
country Dairy)
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Results by Segment - 2021

B Dalry &Juice

Revenue by Segment SAR Milion Strong growth in Dairy and Juice was off set by decline in food
Dai products due to base effect of higher food purchases during

airy & REREY oy . .

Jui P2% covid-19

uice 10,924 (R ! - . .

———— R A S e * Lower subsidy yoy as subsidy ceased on hon-green dairy feed

Bakery 1'7 = 4% » Higher feed expenses due to corn and soya cost increase,
; I | specially in second half of year 2021

oultry 0%

2.0 Bakery
Others | OE m 2021 m 2020 * Volume significantly declined in first half due to lower single

429

serve as schools only partially opened. However strong growth in
second half, and in particular Q4, due to school resumption
resulted in positive 4% topline growth for the year

Net Profit Margin By Segment

Dairy & RIVAE) T : POUItry
suice EWEE . (18%) | Volume remaining steady however unfavourable channel mix
(more sales infood servicesin 2021 as restaurants open up) was
Bakery [k (4%) offset with price adjustments across the board
226 R » Overlap of feed subsidy and output subsidy resulted in higher
215 P ‘ subsidy received last year, relative to year 2021
Poultry o L B7%) | « Higher feed expenses due to corn and soya cost increase
m 2021 m 2020
(rclyoll
YoY%/ (YoY%) Earnings Presentation- Q4 2021 Almarai 24



SAR Million

3,238

2020

(629)

Working Capital

~

2,609

2021

Full Year

2020

CAPEX

~

395

2021

Strong Financial
Management

Free Cash Flow

/

290 | ERPA;

2020 2021

Earnings Presentation- Q4 2021
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Strategic Management of Working Capital

4 )
50% 21%
0
19% 16%
10% 9%,
c *— ——
9
E
o
<
0p)
2,689 2,668
2015 2016 2017 2018 2019 2020 2021
m Working Capital -o-Working Capital as a % of Revenue
- J
helpoll
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CAPEX continuous to trend lower

Capital Investment 2015 to 2021

29% 30%

._—

11%

w

SAR Million

9%

3,986 2,844

2015 2016 2017 2018 2019 2020

mNet Cash Used in Investing Activities -e-Investment as a % of Revenue

‘..
m

2021

® Capexcash spendcontinuesto declinein line with current 5 year plan and available capacity footprint
®* New Capex approved comprised of mostly maintenance Capex centered on utilities, production lines and vehicles.
® Expansionary capex of SAR 6.6B for expanding poultry footprintis yet to start

Earnings Presentation- Q4 2021
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Free Cash Flow remain strong

~N

p
Free Cash Flow=SAR 3.1B
OCF=SAR49B
43 0.6 (1.8)
(1.8)
5 e . 00 02
= I oo .
M i i
n'd i i
<C i ! H :
D | Total Facility of Total Facility of !
. 59 | . 66 |
Cash i E ! ! Cash
- | ‘ ‘ ‘ S
05 End of 2020 Liquidity i Operating Cash Flow Working Capital Capex Net Payment for Dividend Others End of 2021 Liquidity 06
Funding Cost and Debt
SAR 0.1 Billion >
J

-

2021 Free Cash Flow=SAR 3.1B
® OCF: SAR +4.9Billion ......Stable business performance and improved working capital management resulted in strong OCF

¢ ICF: SAR-1.8Billionandisin line with our reduced capex spend.
¢ FCF:continue to improve based on lower capex and improved working capital management

After dividend payment of SAR 1.0 Billion, excess cash of SAR 1.8 Billion was used to lower gross debt, including debt funding costs....... our Net Debt to
EBITDAis 2.6X as of end of 2021.

Please note that available facilities include committed facilities of SAR 2.6 B

OCF - Operating Cash Flow

ICF - Investing Cash Flow

FCF - Free Cash Flow s '__'I\.ClJ.oJII
Almarai 4
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Continues Improvement in Free Cash Flow

Free Cash Flow 2015 to 2021

s

9%

18%

M

18%

20%

Earnings Presentation- Q4 2021

5 4%
= (3%)
&

523 1,304 1,332

(509)
2015 2016 2017 2018 2019 2020 2021
mFree Cash Flow -o-Free Cash Flow as a % of Revenue
N\ J
helpoll
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Net Debt and EBITDA / EBIT Margins trend

Net Debt Trend EBITDA and EBIT Margins
3.2x
M ﬂ 2.7x 2 6x

2018 2019 2020 2021 2018 2019 2020 2021

mNet Debt (SARM) «e=Net Debt/ Equity Ratio <e=Net Debt/ EBITDA mRevenue (SAR M) <EBITDA % to Revenue «EBIT % to Revenue

.
* Net of Time Deposit helpoll
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Debt Maturity Profile highlights average debt tenure at 3.5 Years

SAR Billion

e 7N A
Debt Maturity by Age and Type

0.2
0.3 1.0
04
Upto1Yr 1-2Yrs 2-3Yrs 3-4Yrs 4-5Yrs >5Yrs
B Banks B Govt/ Semi Govt Inst. m Islamic Bonds
B Banks m Govt/SemiGovtinst. m Islamic Bonds
NG \__/ J
.
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Cash Dividend Since Listing

45%
43% 41%  42%  42% 40% 40% "

SAR Million

36 ;
35%
! ! 600 690 720 750 850 850 1,000 1,000

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

m Cash Dividends -e-Payout Ratio
* 2021 Cash Dividend is subject to AGM Approval
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Revenue By Geography
Bahrain Others
88 220

Jordan 2% 5%

148
4%

..................

Kuwait
199

42020
5% Q

Q42021

Egypt
317

7%

KSA
2,719
64%

397
9%

YoY%/ (YoY%)

Earnings Presentation- Q4 2021

SAR Million
Revenue By Category
Fruit Juice

378
9%

Other Sales
143
3%

Long Life Dairy

..................

441
10%
Fresh Dairy
Bakery / 1,548
36%
529 Q42020 Q42021
13%
Poultry Foods
642 577
15% 14%
.
helpoll

Almarai 35



Revenue By Geography
Bahrain Others
340 697
Jordan 2% 4%

545
3%

..................

Kuwait
784
5%

Egypt
1,263

8%

KSA
10,223
65%

1,381
9%

YoY%/ (YoY%)
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SAR Million

Revenue By Category

Fruit Juice
1,510 Other Sales
10% 618
4%
LongLife Dairy AZnnmip™ [ 3%
1634 0
10%
Fresh Dairy
5,723
36%
Bakery /
1,789
1% Foods
Poultry 212;4
2,301
15%
caciyoll
Almarai



SAR Million

15,357

2020

Reported Growth 321 b.p.

Base Point

145b.p. (50) b.p. (5)bop.

15 b.p. _ ]

Like-for-like growth 110 b.p.

217 b.p.

Volume Price Mix Currency

Others

15,850

2021

Earnings Presentation- Q4 2021
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Full Year 2021 Revenue Growth

- Other
(SAR Million) KSA Others Total
GCC
Revenue 10,223 3,121 2,506 15,850
% of Revenue 64% 20% 16% 100%

Growth (63) (77) 633 493

Growth % -1% -2% 349% 3%

W,
A

Almarai 18

YoY%/ (YoY%)
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Full Year 2021 Total Revenue - SAR 15,850 Million

Bahrain

Others
4%

Jordan
Oman

;
3% \ \ /
:

5% .
Egypt/
8%

UAEJ
9%

64%

Full Year 2020 6% 2% 16% 12%

Full Year 2021 (1%)

Full Year 2021 Total Growth - SAR 493 Million or 3%

YoY%/ (YoY%)

(1%) (1%)  29%  (3%) (6%) 39%  (09%) 39%

283
154 196

e N
. -

Jordan Bahrain Others

(63)  (13)
]

KSA UAE  Egypt

SAR Million

Kuwait Oman
(12%) 31% 4% 62%
(1%) 29% (3%) (6%) 39% (0%) 39%

Q4 CAGR 2019-2021 4% 6% 16% 3% (6%) 31% 4% 69%

Earnings Presentation- Q4 2021
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Growth by Product Category - 2021

Full Year 2021 Total Revenue - SAR 15,850 Million

Full Year 2021 Total Growth - SAR 493 Million or 3%

Other Sales YoY%/ (YoY%)
Cruit Juice / 4% 4% (8%) 0% 4%  10% 4% 44%
10%
) 222
144 190
Long Life .
; Fresh Dairy 77 62
10% S ]

SAR Million

Fresh Dairy  Food
Bakery' Full Year 2020 2% 15%
17% Full Year 2021 4%  (8%)
Q4 CAGR 2019-2021 8% 5%
Poultry Foods
15% 14%

Earnings Presentation - Q4 2021

Poultry Bakery LLD Fruit Juice Other Sales Total
8% (2%) 18% 3% 60%
0% 4% 10% 4% 44%
3% 5% 11% 6% 38%

7%
3%

7%
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Full Year 2021 Total Revenue - SAR 15,850 Million

Full Year 2021 Total Growth - SAR 493 Million or 3%

YoY%/ (YoY%)

Other / Exports
Food 9%
Service
13% Traditional (3%) (69%) 28% 53%
Trade 470 516
55% é (282) (211)
E
s
5 1N ]
Traditional Trade Modern Trade Food Service Other/Exports  Total
Full Year 2020 7% 10% (3%) 20% 7%
Modern | Full Year 2021 (3%) (6%) 28% 53% 3%
Trade
23% Q4 CAGR 2019-2021 6% 1% 15% 21% 7%

Earnings Presentation- Q4 2021
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SAR Million 4th Quarter Full Year
2021 2020 Change 2021 2020 Change

Revenue 4,257 100.0% 3,820 100.0% 11.5% 15,850 100.0% 15,357 100.0% 3.2%
Cost of sales (3,065) (72.0%) (2,587) (67.7%) (18.5%) (10,790) (68.1%) (9,821) (64.0%) (9.9%)
Gross Profit 1,193 28.0% 1,232 32.3% (3.2%) 5,059 31.9% 5,536 36.0% (8.6%)
Selling and Distribution Expenses (634) (14.9%) (604) (15.8%) (4.9%) (2,519) (15.9%) (2,490) (16.2%) (1.1%)
General and Administration Expenses (141) (3.3%) (131) (3.4%) (7.6%) (428) (2.7%) (420) (2.7%) (2.0%)
Other Expense, net (15) (0.4%) (7) (0.2%) (109.6%) (86) (0.5%) (78) (0.5%) (9.1%)
Impairment (Reversal) / Loss on Financial Assets 11) (0.3%) 10 0.3% n.a (12) (0.1%) (24) (0.2%) 51.6%
Operating Income 392 9.2% 500 13.1% (21.6%) 2,015 12.7% 2,522 16.4% (20.1%)
Finance Costs - net (79) (1.9%) (133) (3.5%) 40.3% (346) (2.2%) (496) (3.2%) 30.2%
Share of Results of Associates and Joint Ventures 1 0.0% (0) (0.0%) 0.0% (M (0.0%) 1 0.0% 0.0%
Profit Before Zakat and Income Tax 314 7.4% 367 9.6% (14.5%) 1,668 10.5% 2,028 13.2% (17.8%)
Zakat and Foreign IncomeTax (24) (0.6%) (34) (0.9%) 29.1% (88) (0.6%) (92) (0.6%) 4.2%
Profit for the Period 290 6.8% 333 8.7% (13.0%) 1,579 10.0% 1,936 12.6% (18.4%)
Profit Attributable to Non Controlling Interest (3) (0.1%) 3 0.1% (218.8%) (16) (0.1%) 49 0.3% (132.6%)
Profit Attributable to Shareholders 287 6.7% 336 8.8% (14.7%) 1,564 9.9% 1,984 12.9% (21.2%)
Earnings Per Share (Basic) 0.29 0.34 (14.7%) 1.59 2.02 (21.3%)
Profit Attributable to Shareholders % 6.7% 8.8% 9.9% 12.9%

YoY%/ (YoY%)

Earnings Presentation- Q4 2021
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YoY%/ (YoY%)

- : . Almarai
SAR Million Dairy & Juice Bakery Poultry Others i
Consolidated

Full Year 2021

11,141
1,215
10.9%

Revenue
Profit Attributable to Shareholders

Percent to Revenue of Profit Attributable to Shareholders

Growth versus 2020
-Revenue - 2020
- Revenue Growth % Over 2020

- Profit Attributable to Shareholders - 2020
- Profit Attributable to Shareholders Growth % Over 2020

10,924

2.0%

1,473

(17.5%)

1,789

218

12.2%

1,712
4.5%

226

(3.6%)

2,301
215
9.3%

2,293
0.4%

343

(37.3%)

618
(84)

na

429

44.2%

(58)

(45.0%)

15,850
1,564
9.9%

15,357
3.2%

1,984
(21.2%)

Q4 2021

Revenue 2,944 529 642 143 4,257
Profit Attributable to Shareholders 206 69 56 (44) 287
Percent to Revenue of Profit Attributable to Shareholders 7.0% 13.1% 8.7% n.a 6.7%
Growth versus Q4 2020
-Revenue -Q4 2020 2,667 436 595 122 3,820
- Revenue Growth % Over Q4 2020 10.4% 21.5% 7.9% 17.0% 11.5%
- Profit Attributable to Shareholders - Q4 2020 219 65 73 (21) 336
- Profit Attributable to Shareholders Growth % Over Q4 2020 (6.2%) 6.8% (23.6%) na (14.7%)

Earnings Presentation- Q4 2021
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Key Share Data

Key Statistics for Aimarai (31 December 2021) Year to date total shareholder's return since listing
30% -
Share Price (SAR) 48.75 o |
Current P/E Ratio (ttm) 31.18 2%
15% - 12%
Earnings Per Share (SAR) (ttm) 1.56 o
Market Cap (SAR Million) 48750 5%
. - - 0% T T T T T T T T T T T T T T 1
Shares Outstanding (Million) 1,000 and Related Entity 5 8 8 2 - = 2 2 2 2 = o2 2 o8 g
[ [ [ [ [ [ [ [ [ [ [ [ [ [ O
Dividend Yield 2.05% 2 = e 8 s 888888 88 88
Share Price Trend Share Price Trend
(Listing Date of Almarai Company) (Listing Date of Food and Beverages Index)
~=Almarai «=Almarai
271% 162%
—TASI —TASI
103%
—Food & 92% —Food & 92%
Beverages 79% Beverages
& & & S PN G 0 g s W S o W0 a0 N X\ AT s . SR S N S N,
W 0 "0 0 " " 0 " 2 " 2 10 2 20 o :19 10 o 10 oy o Q' Q 10 0 Q! A0 N
i\«“‘) qe&? e %900 o 1R°v . W - & o o ’\%yo 10»)\ ‘ﬂ}og WG_,QQ ’i\'oo‘ 5 o . o° \wp‘\ \\@ \b.°°\ ® 0)0\ ‘be\oﬂ '\\»Q‘ x"»\)g W WY o o s"’\ \$x\°”’ o ’\}ot) 3,\0°°
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