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Key Financials
SARmn 
(unless specified) FY19 FY20 FY21E FY22E

Revenue 944.9 659.6 825.5 996.4
Growth % 18.1% -30.2% 25.1% 20.7%
Gross Profit 360.2 128.8 248.7 368.6
Net Profit 205.9 -58.7 93.2 202.0
Growth % 14.3% NM NM 116.7%
EPS 3.93 -1.12 1.78 3.86
Source: Company reports, Aljazira Capital

Overweight   

Target Price (SAR) 90.0

Upside / (Downside)* 17.3%
 Source: Tadawul *prices as of 8th of June 2021 

Key Ratios
SARmn 
(unless specified) FY19 FY20 FY21E FY22E

Gross Margin 38.1% 19.5% 30.1% 37.0%
Net Margin 21.8% -8.9% 11.3% 20.3%
P/E 20.6x -68.9x 43.5x 20.1x
P/B 5.9x 6.1x 5.8x 5.2x
EV/EBITDA 12.0x 26.0x 14.2x 10.6x
ROA 10.0% -2.3% 3.5% 7.2%
ROE 28.7% -8.5% 13.6% 27.2%
Dividend Yield 2.4% 0.0% 1.4% 3.0%
Source: Company reports, Aljazira Capital 

Key Market Data
Market Cap (bn) 4.0
YTD% 0.1%
52 week (High)/(Low) 80.8/53.9
Share Outstanding (mn) 52.4
Source: Company reports, Aljazira Capital

Leejam Sports Co, provide a pure play into the KSA fitness industry. 
Supported by aggregative expansion plans, to bolsters its market share and 
consolidate its leadership position. Governments plans to improve local 
health index to support long term growth prospects. We initiate coverage 
on Leejam with an “Overweight” recommendation and TP of SAR 90/share.

• Aggressive growth plans likely to strengthen market leadership position: 
Leejam currently has 131 fitness centers, which it plans to increase to 250 by FY25. 
It also targets to double its membership to 500,000 from 250,000 in Q1-21. The 
company is a market leader with 28% market share in FY20. This would further 
increase if it successfully implements the expansion plans.

• Margin to rebound driven by improved economic scenario: Leejam consistently 
reported GP Margin over 38% prior to FY20, when its operations got adversely 
impacted due to the pandemic. At the end of FY20, the company reached 90% of 
member visits compared with pre-COVID levels. With improvement in the economic 
situation due to the decline in cases, along with the ongoing vaccination drive, 
margins are expected to rebound.

• Government’s focus toward fitness expected to benefit Leejam: The increase 
in the participation of people in fitness and sports activities is one of the initiatives 
outlined in Vision 2030. With Leejam providing various sports and fitness facilities 
and acting as a one-stop shop, it stands to gain from the increase in people’s 
participation.

• Diversified product portfolio minimizes competition risk: The company 
provides offers a wide range of products catered to all age groups. Apart from 
traditional gyms, the company offers other sports facilities such as swimming pools, 
tennis courts, football grounds, basketball courts, volley ball courts, golf course, 
and business center among others. Even though barriers to entry barrier are low in 
fitness industry, new players would find it face challenges and take time to match the 
range of facilities offered by Leejam.   

AJC View and Valuation: We value Leejam on 50% weight for DCF (3.0% 
terminal growth, 5.9% average WACC) and 25% weight each for P/E (22.2x 
FY22E EPS) and EV/EBITDA (12.2x FY22E EBITDA) based on relative valuation. 
The company has strong fundamentals and attractive growth prospects, which 
are well supported by ambitious growth plans and market leadership position. 
Although the company may face short-term pressure due to the second wave 
of infection, its long-term prospects appear bright. Delays in expansion plans, 
adverse macro-economic developments and increase in competition pose 
as downside risks to our valuation. We initiate coverage on Leejam with an 
“Overweight” recommendation and TP of SAR 90/share.

Shareholding Pattern
Name of Shareholder                             Holdings
Hamad Ali Al Sagri  51.1%
Target Opportunities for Trading Co.  25.1%
Source: Argaam, Aljazira Capital
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Increase in awareness on significance of fitness, government support, and participation of women in 
fitness activities is expected to drive growth of fitness & sports industry

Government initiatives encouraging citizens to undertake fitness activities

The government has played an active part in enhancing fitness levels of Saudi citizens. Health problems such 
as high inactiveness level, high obesity and limited physical activities are prevalent in KSA. The government 
provided licenses to fitness centers to open gyms for women, which is a step in the right direction. The Saudi 
Sports for All Federation (SFA) launched a campaign in March 2020 titled Your Home, Your Gym, which 
encouraged citizens to follow a healthy lifestyle during lockdowns by sharing videos of their daily workouts. The 
campaign engaged close to 4mn people across KSA. As fitness continues to be a priority for the government 
over the long-term, more initiatives are expected. These initiatives have led to the increase in the number of 
people enrolling for membership, which bodes well for the overall sports and fitness industry.  

Rising awareness of fitness among youth and inclusion of sports activities by fitness centers driving 
memberships

People in KSA are getting more increasingly aware of the benefits of fitness on their health. In order to lead a 
healthy lifestyle, they are joining health and fitness clubs, thus driving demand for fitness and sports services. 
This is also supported by celebrity endorsements, importance of sports activities, international fitness events, 
impact of social media, and government campaigns and initiatives. Fitness centers have diversified their 
services by offering a host of sports activities such as badminton, table tennis, football, and swimming, along 
with gyms, to lure citizens. Members also get an opportunity to socialize during such activities, which further 
propels the demand for such centers.

Government expenditure on health and fitness expected to increase

The government’s spending on health and social development has increased steadily over the years. The 
budget for FY21 is SAR 174.6bn (17.6% of total expenditure). Apart from spending on healthcare, sports and 
entertainment services, the Quality of Life program is a part of the budget. Expenditure toward sports and 
fitness is expected to increase in the future, given the vision of the government of increasing participation of 
Saudi sportspersons in the Olympics. 

Fitness industry is fragmented and dominated by few players; despite low barriers to entry, first-mover 
advantage likely  to provide beneficial for existing companies

The increase in demand for fitness has led to many players 
entering the fitness industry in the Kingdom. More than 28 
organized fitness center brands operate in KSA, apart from 
unorganized fitness centers. Majority of the fitness centers 
are independent and unorganized. Existing fitness center 
players command brand loyalty due to safety concerns 
related with using fitness equipment, thus making it difficult 
for new entrants in the market. Leejam leads the market 
with 28% share as of FY20. Recently, the Abdulmohsen 
Alhokair Group announced its plans to open fitness clubs 
in KSA. With the lockdown phase being over, more new 
players could enter the market, given the attractive long-
term growth prospects in the industry.
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Variety of options offered by Leejam enables to meet changing customer requirements 

Leejam provides customers with a wide range of membership options. This enables the company to meet 

client’s changing requirements, leading to high customer retention.

Majority of the centers are in Big Box format; company plans to focus on Xpress centers in future

Most of the centers are in Big Box format (125 of 

131). The Xpress centers are characterized by 24-

hour opening, lowcost model and one-month minimum 

subscription. The company plans to open 26–30 

Xpress centers in FY21. The capex for the Xpress 

format is SAR 2.5–5mn, compared with SAR 15–20mn 

for the Big Box format. The company plans to operate 

100 Xpress centers (of 250 centers) by FY25.

Majority of revenue derived from subscription and memberships

The company derives majority of its revenue from 

subscriptions and memberships, which accunted for 88.1% 

of total revenue in FY20. The individual memberships 

segment accounted for 80.6% of total revenue in FY20, 

followed by the Personal Training (10.6%) and Corporate 

(7.3%) segments. Corporate memberships include 

agreements with clients in the private sector who provide 

membership to their employees. 

We expect subscription and membership revenue to 

continue to dominate the revenue pie, as Leejam targets to increase membership by opening more centers, 

launch a new membership system, and improve customer experience, member retention, and services. It also 

plans to launch recurring payment schemes by H2-FY21.

47%

24%

20%

3% 3% 3%

Male FT Ladies FT Male Pro
Male Plus Ladies Pro Others

Center revenue by Brand (FY20)

Source: Company FY20, Q1-21 Presentation, Aljazira Capital Research

81%
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11%
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Individual Membership Corporate
Personal Training Rental & Others

Revenue by Segment (FY 20)

Source: Company reports, Aljazira Capital Research

Category # of centers

FT Men 50
PRO Men 35
FT Ladies 31
PRO Ladies 7
Xpress Men 4
Plus Men 2
Corporate Wellness 1
Xpress Ladies 1
Total 131

Category Q1-21 FY-21 (E)

Female(Xpress) 1 3 – 5

Female (Big Box) 38 40 – 42

Male (Xpress) 5 20 - 30

Male (Big Box) 87 87- 90

Total 131 150-167
Source: Company presentation Q1-21, Aljazira Capital Research.

Centers by Brand (Q1-21)
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Diversified presence catering to all age-groups enables Leejam to record steady revenue and margin 
growth

Presence of centers in major cities in KSA advantageous for Leejam

As of Q1-21, Leejam operates 131 centers located in all 

the major cities of KSA. It also has 5 centers in the UAE.

Leejam plans to achieve a target of 250 centers by FY25, of 

which 100 would be regular Xpress centers. It targets to open 

about 40 centers in FY21. This would enable the company to 

achieve its target of 500,000 members by the end of FY25, 

which is double the current count of 250,000. Leejam is 

maintaining cash reserves of more than SAR 200mn for any 

contingencies which may arise during this time.

Leejam’s fitness center have evolved over the past six years, with a healthy CAGR of 11.4%

Leejam has established itself as a leader in the market by 

opening new centers over the years. Besides increasing 

the number of centers, it has focused on expanding the 

service offering, by leveraging opportunities in the market. 

Currently, it provides wide range of plans to customers. 

It obtained a license for opening female fitness centers in FY17 

and has capitalized on the opportunity. It aims to increase the 

number of centers to 250 by FY25 from 136 (as of the end 

of FY20). We believe Leejam’s experience in the KSA fitness 

industry would prove handy if the competition intensifies.

Unique positioning with diversified offerings provides differentiation from competitors

Leejam provides multiple facilities under a single roof, 

which is almost unmatched by its peers in KSA. Apart from 

gyms, it provides facilities such as swimming pools, tennis 

courts, football grounds, basketball courts, virtual golf 

course, and business center among others. Although the 

barriers to entry are low in the fitness industry and basic 

facilities such as gyms can be replicated, new entrants 

would face challenges, especially in matching the range 

of facilities offered by Leejam. Moreover, Leejam’s existing presence and understanding of the market would 

work in its favor.
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Government’s focus toward fitness augurs well Leejam’s future

Lifestyle-related diseases, such as obesity and diabetes are increasing in KSA. The government is focusing on 

encouraging citizens to participate in fitness and sports by 

creating and promoting required facilities and infrastructure. 

Few of the initiatives taken in the past include providing 

license to open female fitness centers and creating sports 

infrastructure across KSA. More such initiatives are being 

planned, which would benefit the overall fitness industry 

and Leejam.

Male centers account for majority of revenue and 

gross profit; female centers expected to drive growth

Male centers accounted for approximately 75% of revenue and Gross Profit over FY19-20. Female centers 

generated higher GP margin than the male centers until FY19. However, in FY20, due to the pandemic, the 

GP margin of the female segment (fell to 17.8% in FY20 from 41.4% in FY19) was more adversely impacted 

than the male segment (declined to 22.6% in FY20 from 37.1% in FY19). 

As schools are operating remotely to contain the spread of the pandemic, some women are staying at home 

to take care of children, while some of them were unable to return to fitness centers. Once schools return 

to traditional mode of education, we expect more women to gradually return to the centers. Hence, we 

expect the margins of female segment to take more time to reach historical levels, as compared to the male 

segment due to home schooling and higher ramp-up time of new centers. The female segment is estimated 

to account for a larger share of the pie over the long-term, as the company targets to increase female centers 

to 100 by FY25 (from 39 in Q1-21), while male centers are planned to touch 150 in FY25 (from 91 in Q1-21).

Central region generates close to half of total revenue and over 60% of gross profit 

 

Measures taken by the government to 
encourage sports and fitness Year

License to open female gyms 2017
‘Quality of Life’ program 2018
'Your Home, Your Gym' Campaign 2020
SFA fitness app 2020
Asian Games to be hosted in Riyadh 2034

Source: News sources, Aljazira Capital Research  

Male Female

73%

27%

Revenue by Gender (FY20)

Source: Company reports, Aljazira Capital Research
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Gross Profit by Gender (FY20)

Source: Company reports, Aljazira Capital Research



6 ©  All rights reserved

June 2021 
Leejam Sports Co. (Fitness Time) 
Prepping for marathon – Initiating Coverage

The Central region dominates other regions, as it generates majority of the revenue (47.2% of FY20 revenue) and 
commands the highest GP margin (25.7% in FY20), thereby forming 62.1% of total gross profit in FY20. Hence, this 
region is expected to account for a larger share of the pie in the future as well, as the company looks to expand its 
presence across the kingdom and increase the number of centers in key areas to maintain its leadership position

Leejam’s ambitious growth plans are well-complemented by its diversified offerings, favorable industry 
dynamics, sustainable margins, and positive FCF generation

Ambitious growth plans likely to strengthen market leadership position

Leejam currently has 131 fitness centers, of which majority 

(125) are Big Box centers, while the remainder are Xpress 

centers. The company plans to open 26–30 Xpress 

centers in FY21. Its long-term target includes increasing 

the number of centers to 250 (150 male and 100 female 

centers) by FY25. This target, if achieved, could double 

its membership count to 500,000 from 250,000 in Q1-21. 

The company leads the market, with a market share of 

28% (based on membership) in FY20, which is poised to 

increase, given the company’s growth plans. 

Margins likely to rebound as decline in cases and vaccination drive boost economic outlook

Leejam’s GP Margin was consistent at 38.1% in FY19, 

slightly increasing from 38.0% in FY17. However, due to 

lockdowns in FY20, the company was not able to operate 

for few months, which adversely impacted its margins. 

The economic situation has improved, with the company 

reopening all its sports centers on March 7, 2021. The 

impact of closure of centers for one month would adversely 

impact margins in FY21. As people resume their fitness and 

sports activities, margins are expected to return close to 

historical levels by FY22.

13%

-2%

Central Western Eastern International/UAE

26% 59%

Gross Profit by Region (FY20)

Source: Company reports, Aljazira Capital Research
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Source: Company reports, Aljazira Capital Research
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High single-digit revenue growth supported by expansion in margins

Leejam’s revenue increased by 9.2% in FY18 and 18.1% 

in FY19, before declining by 30.2% in FY20. While opening 

additional centers over FY18–FY19 drove revenue growth, 

it was impacted by the closure of centers due to the 

pandemic in FY20. 

We expect the top line to continue to increase at a CAGR of 

16.9% to SAR 1.23bn in FY24 from SAR 660mn in FY20. GP 

margin decreased to 19.5% in FY20 from 38.2% in FY18, 

but it is expected to improve to 38.3% in FY24. This would 

lead to a CAGR of 7.2% in net profit over FY18−FY24.

Demand in female segment likely to increase significantly due to higher disposable income among women

Leejam obtained the license to open exclusive female 

centers in July 2017. Since then, it has opened 39 female 

centers until Q1-21 and plans to open 2–4 female centers 

in FY21 and touch 100 by FY25. The number of female 

members stands at 46,000, and is expected to increase 

significantly. Granting driving licence to women and 

increase in female employment are expected to increase 

discretionary spend among women, which would result in 

higher spending for fitness activities. Leejam has gained 

the first-mover advantage in this segment and its plans to capitalize on the beneficlal opportunities. 

Positive FCF places Leejam in favorable position to fund expansion plans and pay dividends

Leejam has been able to maintain GP Margin of 38% over 

FY17–FY19, which along with prudent capex management 

enabled it to generate positive FCF. In FY20, the company’s 

operation was adversely impacted by the pandemic, due 

to which its revenue and margins declined. However, by 

controlling its capital expenditure in FY20, the company 

continued its trend of generating positive FCF. With the 

improvement in the economic scenario through lifting of 

restrictions and all its facilities being fully operational, we 

expect the company to generate positive FCF over FY21–

FY25. This will enable Leejam to paritally fund its expansion plans and reward dividends to shareholders.
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Based on our blended valuation approach, we arrive at a TP of SAR 90.0/share for Leejam

Relative Valuation Table 

EV/EBITDA (FY22) P/E (FY22)
All Figures in SAR mn, unless specified All Figures in SAR mn, unless specified
Sector EV/EBITDA (Average of 
FY21, FY22) 13.6 Sector P/E (Average of FY21, FY22) 24.7

Premium/(Discount) to peers -10.0% Premium/(Discount) to peers -10.0%
Implicit EBITDA Value 6,172 Implicit Market Cap 4,486
Net Debt 1,175

Net Worth 4,997 Net Worth 4,486
Shares (Mn) 52 Shares (Mn) 52
Relative Value (SAR/share) 95.4 Relative Value (SAR/share) 85.6

Valuation Overview

Valuation Summary Fair Value Weight Weighted Avg
DCF  90.4 50%  45.2 
P/E  85.6 25%  21.4 
EV/EBITDA  95.4 25%  23.9 

Weighted Avg 12-month TP  90.0 
CMP (SAR /share)  76.7 
Expected Capital Gain 17.3%

We value Leejam on 50% weight for DCF and 25% weight each for P/E and EV/EBITDA based on relative valuation. 
These yield a 12-month TP of SAR 90/share. Based on our derived TP, the implied PE multiple based on FY22E 
earnings is 23.3x, compared with PE of 20.1x based on the CMP of SAR 77.4/share.

Leejam has strong fundamentals which are well supported by its ambitious growth plans and leadership position 
in the market. Once the economy recovers from the pandemic, more people are expected take up fitness-related 
activities as the pandemic has brought out the significance of fitness. Hence, we believe the company has bright 
long-term prospects, which are supported by expansion plans. Delays in expansion plans, pressure on margins due to 
competitive pressure, and further lockdowns in case of emergence of new strains of virus are some of the key downside 
risks to our valuation. Nonetheless, we are positive about Leejam from an LT perspective and initiate coverage with an 
“Overweight” recommendation and a TP of SAR 90.0/share

Risk factors to investing lie majorly on adverse change in macro-economic scenario and delay in 
expansion plans

Further disruptions amid COVID-19 pandemic likely to adversely impact company’s operations: Leejam had 
to close its centers for nearly three months during FY20 and one month in FY21 to comply with the government’s 
regulations to contain the spread of the pandemic. All the centers were reopened on March 7, 2021. While the 
situation is under control due to the decline in infections, as well as the vaccination drive, further lockdowns would 
adversely impact the company’s operations. 

Adverse change in macro-economic scenario expected to lower demand for company’s services: The 
company’s performance depends on the economy’s health. Despite KSA’s diversification into non-oil avenues, the 
oil sector accounts for a significant portion of GDP. Hence, a plunge in oil prices could impact economic activity 
and lower the discretionary spending power of citizens, which would consequently lower the demand for sports and 
fitness services.
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Delay in expansion plans likely to dent revenue and profit growth: The company’s revenue and profit growth 

in the long term would be spurred by expansion plans. Any significant delay in these plans due to factors such as 

shortage of trainers and financing would restrict its revenue and profit growth. 

Aggressive expansion likely to pressure margins until new centers turn profitable: Leejam has aggressive 

expansion plans, as it targets to double its centers by FY25. However, when a new center is opened, it takes time 

for members to get comfortable with new trainers. Hence, margins would be impacted in the initial few quarters of 

opening of a new center. While this bodes well for the long term, it would have an adverse impact on the margins in 

the near term.

Threat of new entrants, particularly in female segment, likely to make it challenging for Leejam to maintain 

high margins: Leejam got the first mover advantage in the female segment, as it got the license in FY17, when the 

government started approving fitness center licenses for females. The company capitalized on this by opening 39 

centers until Q1-21. However, other players have also tapped on the opportunity. Given the growth potential of the 

segment, more companies are expected to enter the market. Hence, Leejam may find it difficult to sustain margins 

in the female segment over the long term.

Low barriers to entry coupled with attractive growth prospects open the doors for new players, which would 

pressurize Leejam’s margins: Although Leejam commands the leadership position in the fitness industry with 

market share of 28% (based on membership), new players can easily enter the market. The barriers to entry are 

relatively low due to minimal capex requirements. If new players offer services at a lower cost, Leejam may be forced 

to lower its membership fees, which could pressurize its margins.

Continuation of remote education would adversely impact the growth of female segment: Education shifted to 

online mode last year to contain the spread of the pandemic. This has impacted the female segment’s revenue and 

profitability for Leejam, as some women were required to stay back home to take care of their children. The Saudi 

Ministry of Education announced that in-person education would resume from the new academic year 2021–22. 

However, further spread of the virus will likely impact this move. If education does not return to traditional mode, the 

recovery in the female segment would take longer, which would adversely impact Leejam’s revenue and profitability.

Additional levies by the government likely to impact discretionary spending: Additional government levies 

such as increase in price of utilities, and discontinuation of cost-of-living allowance would lower the disposable income 

of the citizens. Expenditure on fitness and sports is considered discretionary spending, which would have an adverse 

impact on the company’s business. Leejam witnessed a similar slowdown in FY17 and FY18 when the cost-of-living 

allowance was discontinued and prices of utilities increased. During these two years, Leejam’s revenue grew by 

4.6% and 9.2% respectively while net profit declined by 14.2% in FY17 and grew by only 3.4% in FY18. Hence, any 

development affecting discretionary income of citizens would unfavorably impact Leejam.

Departure of CEO expected to pose short-term hurdles: Leejam announced the resignation of its CEO Justin 

Musgrove, effective from June 10. 2021 due to personal reasons. The company named Anthony Craig Elliott (COO) 

as interim CEO until a new CEO is appointed. While this does not change the long-term fundamentals of the company, 

it would pose stability risk, which may cause short-term hurdles.
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 Key Financial Data
Amount in SAR mn, unless otherwise specified FY18 FY19 FY20 FY21E FY22E FY23E

 Income statement 
 Revenues  800  945  660  825  996  1,087 
 Y/Y 9.2% 18.1% -30.2% 25.1% 20.7% 9.1%
 Cost of Sales  (495)  (585)  (531)  (577)  (628)  (672)
 Gross profit  305  360  129  249  369  415 
 General & administrative expenses  (92)  (74)  (77)  (93)  (95)  (104)
 Advertising and marketing expenses  (21)  (19)  (16)  (19)  (24)  (26)
 Other income, net  13  7  4  13  15  16 
 Operating profit  203  264  (6)  148  264  301 
 Y/Y 3.7% 30.0% NM NM 78.6% 14.0%
 Finance cost  (21)  (52)  (53)  (52)  (57)  (60)
 Profit before zakat   182  212  (59)  96  207  241 
 Zakat  (2)  (6)  -    (3)  (5)  (6)
 Net income  180  206  (59)  93  202  234 
 Y/Y 3.4% 14.3% NM NM 116.7% 16.0%
 Balance sheet 
 Assets 
 Cash & bank balance  19  68  258  307  355  357 
 Other current assets   150  69  67  75  76  81 
 Property & Equipment  1,419  1,512  1,448  1,503  1,592  1,684 
 Other non-current assets   21  867  794  840  897  943 
 Total Assets   1,609  2,516  2,567  2,725  2,920  3,065 
 Liabilities & owners' equity 
 Total current liabilities  430  574  664  665  646  672 
 Total non-current liabilities  465  1,220  1,239  1,358  1,491  1,517 
 Paid -up capital  524  524  524  524  524  524 
 Statutory reserves   35  56  56  65  86  109 
 Retained earnings   154  142  85  113  173  243 
 Total owners' equity  714  722  664  702  783  876 
 Total equity & liabilities   1,609  2,516  2,567  2,725  2,920  3,065 
 Cashflow statement 
 Operating activities  268  531  330  305  408  532 
 Investing activities  (244)  (208)  (110)  (206)  (254)  (272)
 Financing activities  (77)  (274)  (30)  (50)  (106)  (259)
 Change in cash   (54)  49  190  49  48  1 
 Ending cash balance  19  68  258  307  355  357 
 Key fundamental ratios 
 Liquidity ratios 
 Current ratio (x)  0.4  0.2  0.5  0.6  0.7  0.7 
 Quick ratio (x)  0.4  0.2  0.5  0.6  0.6  0.6 
 Profitability ratios 
 GP Margin 38.2% 38.1% 19.5% 30.1% 37.0% 38.2%
 Operating Margins 25.4% 27.9% -0.9% 17.9% 26.5% 27.7%
 EBITDA Margin  39.1% 49.1% 30.3% 44.9% 50.7% 51.3%
 Net Margins 22.5% 21.8% -8.9% 11.3% 20.3% 21.6%
 Return on assets  11.6% 10.0% -2.3% 3.5% 7.2% 7.8%
 Return on equity  26.8% 28.7% -8.5% 13.6% 27.2% 28.2%
 Market/valuation ratios 
 EV/sales (x)  4.4  5.9  7.9  6.4  5.4  4.9 
 EV/EBITDA (x)  11.3  12.0  26.0  14.2  10.6  9.6 
 EPS (SAR)  3.4  3.9  (1.1)  1.8  3.9  4.5 
 BVPS (SAR)   13.6  13.8  12.7  13.4  14.9  16.7 
 Market price (SAR)*  58.8  81.1  77.3  77.4  77.4  77.4 
 Market-Cap (SAR mn)  3,080  4,248  4,049  4,054  4,054  4,054 
 Dividend yield  3.0% 2.4% 0.0% 1.4% 3.0% 3.5%
 P/E ratio (x)  17.1  20.6  (68.9)  43.5  20.1  17.3 
 P/BV ratio (x)  4.3  5.9  6.1  5.8  5.2  4.6 

Source: Company report, Bloomberg, Aljazira Capital Research
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Disclaimer 

AlJazira Capital, the investment arm of Bank AlJazira, is a Shariaa Compliant Saudi Closed Joint Stock company and 
operating under the regulatory supervision of the Capital Market Authority. AlJazira Capital is licensed to conduct 
securities business in all securities business as authorized by CMA, including dealing, managing, arranging, advisory, 
and custody. AlJazira Capital is the continuation of a long success story in the Saudi Tadawul market, having occupied 
the market leadership position for several years. With an objective to maintain its market leadership position, AlJazira 
Capital is expanding its brokerage capabilities to offer further value-added services, brokerage across MENA and 
International markets, as well as offering a full suite of securities business. 

1. Overweight: This rating implies that the stock is currently trading at a discount to its 12 months price target. 
Stocks rated “Overweight” will typically provide an upside potential of over 10% from the current price levels 
over next twelve months.

2. Underweight: This rating implies that the stock is currently trading at a premium to its 12 months price target. 
Stocks rated “Underweight” would typically decline by over 10% from the current price levels over next twelve 
months.

3. Neutral: The rating implies that the stock is trading in the proximate range of its 12 months price target. Stocks 
rated “Neutral” is expected to stagnate within +/- 10% range from the current price levels over next twelve 
months. 

4. Suspension of rating or rating on hold (SR/RH): This basically implies suspension of a rating pending further 
analysis of a material change in the fundamentals of the company. 

The purpose of producing this report is to present a general view on the company/economic sector/economic subject under research, and not to recommend a buy/sell/hold for 
any security or any other assets. Based on that, this report does not take into consideration the specific financial position of every investor and/or his/her risk appetite in relation 
to investing in the security or any other assets, and hence, may not be suitable for all clients depending on their financial position and their ability and willingness to undertake 
risks. It is advised that every potential investor seek professional advice from several sources concerning investment decision and should study the impact of such decisions on 
his/her financial/legal/tax position and other concerns before getting into such investments or liquidate them partially or fully. The market of stocks, bonds, macroeconomic or 
microeconomic variables are of a volatile nature and could witness sudden changes without any prior warning, therefore, the investor in securities or other assets might face 
some unexpected risks and fluctuations. All the information, views and expectations and fair values or target prices contained in this report have been compiled or arrived at by 
Al-Jazira Capital from sources believed to be reliable, but Al-Jazira Capital has not independently verified the contents obtained from these sources and such information may be 
condensed or incomplete. Accordingly, no representation or warranty, express or implied, is made as to, and no reliance should be placed on the fairness, accuracy, completeness 
or correctness of the information and opinions contained in this report. Al-Jazira Capital shall not be liable for any loss as that may arise from the use of this report or its contents 
or otherwise arising in connection therewith. The past performance of any investment is not an indicator of future performance. Any financial projections, fair value estimates or 
price targets and statements regarding future prospects contained in this document may not be realized. The value of the security or any other assets or the return from them might 
increase or decrease. Any change in currency rates may have a positive or negative impact on the value/return on the stock or securities mentioned in the report. The investor might 
get an amount less than the amount invested in some cases. Some stocks or securities maybe, by nature, of low volume/trades or may become like that unexpectedly in special 
circumstances and this might increase the risk on the investor. Some fees might be levied on some investments in securities. This report has been written by professional employees 
in Al-Jazira Capital, and they undertake that neither them, nor their wives or children hold positions directly in any listed shares or securities contained in this report during the 
time of publication of this report, however, The authors and/or their wives/children of this document may own securities in funds open to the public that invest in the securities 
mentioned in this document as part of a diversified portfolio over which they have no discretion. This report has been produced independently and separately by the Research 
Division at Al-Jazira Capital and no party (in-house or outside) who might have interest whether direct or indirect have seen the contents of this report before its publishing, except 
for those whom corporate positions allow them to do so, and/or third-party persons/institutions who signed a non-disclosure agreement with Al-Jazira Capital. Funds managed 
by Al-Jazira Capital and its subsidiaries for third parties may own the securities that are the subject of this document. Al-Jazira Capital or its subsidiaries may own securities in one 
or more of the aforementioned companies, and/or indirectly through funds managed by third parties. The Investment Banking division of Al-Jazira Capital maybe in the process 
of soliciting or executing fee earning mandates for companies that is either the subject of this document or is mentioned in this document. One or more of Al-Jazira Capital board 
members or executive managers could be also a board member or member of the executive management at the company or companies mentioned in this report, or their associated 
companies. No part of this report may be reproduced whether inside or outside the Kingdom of Saudi Arabia without the written permission of Al-Jazira Capital. Persons who 
receive this report should make themselves aware, of and adhere to, any such restrictions. By accepting this report, the recipient agrees to be bound by the foregoing limitations.
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