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Key Points:

 The National Building and Marketing Company was established in Riyadh as a
limited liability company in 1420 AH. The company was then transformed into
a Closed Joint Stock Company in 1434 AH. The company’s shares have been
listed in Tadawul and have been traded in Nomu-Parallel Market since 2017.

 according to the company's commercial register, the main activates are
wholesale and retail trade In building materials (iron- wood-industrial tools),

electronic devices, general contracting for buildings, decoration works,
paints, chemicals, promotional gifts.

 Revenues in 2020 were SAR 204 million compared to SAR 170 million in 2019
with a (positive) change, estimated at SAR 34 million by 20%, this is due to
the increase in sales of building materials and iron, and the increase in scrap
prices during the last quarter of 2020.

 We believe that the company's location in the central region will support the
growth significantly. Therefore, we believe that the company will be one of
the biggest beneficiaries of the projects in Riyadh and other regions due to
the strategic location and easy access to these areas.

 The capital increase in the year of 2020 supports the expansion plans of the
company: In December 2020, the National Building and Marketing Company
approved the recommendation of the Board of Directors to increase the
capital by 100% from SAR 60 million to SAR 120 million by distributing free
shares from other reserves and retained earnings equivalent to (1) share for
each issued share and at 100% of the capital. The capital increase aims to
strengthen the company's capital base to support growth and future
expansions and maintain financial solvency

Strengths and competitive advantages:

 Using modern manufacturing equipment in good industrial sites.
 Size of the company's operations.
 High experience in launching new products in the construction and 

industrial sectors.
 Strategic relationships in the retail and wholesale sector.

Main risk factors:

 Availability of raw materials and the volatility of their prices.
 Demand for products.
 Relying on major suppliers.
 The competitive environment.
 Import and export.
 Maintaining an adequate stock size of merchandise.
 Inability to achieve the expansion and implementation strategy.

To be Revised 

Current price as of Sep 8, 2021 298 SAR

Target price - SAR

Expected change in price up/down - %

Key Market Data

Market Cap 3,552.0 M - SAR

Highest price in 52 weeks 465.0 12/30/2020

Lowest price in 52 weeks 108.5 9/10/2020

Stock performance 405.2 Start of the year 

Shares outstanding 12.0 Million
*Source: Company reports and information

Major Shareholder

Name Number of Shares (M) %

Fahad althunayan 8.09 67.44

*Source: Company reports and information

Company Actions - Change in Capital

Previous capital (M) 60

Previous No. of Shares (M) 6

Percentage of change 100%

Current Capital (M-SAR) 120

Current No. of Shares (M) 12

Announcement date 7/15/2020

*Source: Company reports and information
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An overview of the National Building and Marketing Company:

 The National Building and Marketing Company was established in Riyadh as a limited liability company in 1420 AH. The company was then
transformed into a closed Joint Stock Company in 1434 AH. The company’s shares have been listed with the Saudi Market and have been
traded in the secondary market “Nomu” since 2017.

 The company has several factories in Riyadh region through which it produces its products, which are as follows:

A growing market demand for building materials:

 The real estate sector is one of the most important economic sectors in the country, and one of the sectors that the government is
concerned with to address the problems of the housing sector, especially since the construction and building materials market in the
Kingdom is witnessing a remarkable growth as a result of the increase in the volume of real estate loans in addition to the various
development projects throughout the Kingdom. Here, the growing need for building materials appears to be able to meet the ongoing
construction operations, which explains the consumption rates for cement, iron, ceramics, stone, glass and other building materials.

 According to published statistics, the volume of the construction and building sector during the third quarter of 2020 has increased by 0.2%
on an annual basis, to reach about 30.16 billion riyals with a GDP participation rate of 4.9 percent. Large projects are the biggest driver of
demand growth in the building materials industry, in addition to developing the entertainment, tourism and hotel sector, as well as the goal
of Vision 2030 to build one M new housing units over the next five years, at the top of the list of these projects. Given this, the increasing
demand for building materials in the Kingdom becomes an undoubted reality.

40% rise in building materials prices in Saudi Arabia:

 The local building materials market recorded a remarkable variation during the year 2021, despite the increase in the value of imports to
more than 13 billion and its growth on an annual basis at the end of last July, but the prices of construction materials jumped to record
levels during last July on an annual basis, and ranged between 4% and 40% Depending on the nature of the construction materials.

 A ton of "national reinforcing steel" 18 mm increased by 29.39% percent, recorded during July 2021, about 3505.45 riyals, and the highest
price growth was for "Roman wood", which rose by 40.7% during the comparison period between July 2020 and July 2021.

 This rise is due to the closure during the pandemic period, in addition to workers leaving / moving to other places, which led to the closure
of a large number of warehouses.

Owned 
/ Rented

Production capacity
(Annually)

LocationProducts

Rented
10,000 tons

Riyadh -
Al-Sulay

This factory produces inks, meta coating, and polishes.
Inks Factory

Owned
Average 100,000 

m2
Riyadh -

Hyt

This factory forms aluminum, glass and wrought iron, via a technical team 
that carries out all designs and installations of facades, doors, windows, 
kitchens, and all aluminum and hollow iron fixtures.

Aluminum 
Factory

Owned100,000 tonesRiyadh -
Hyt

The factory manufactures iron in all its forms, in addition to iron 
straightening, cutting and reselling it. In addition to manufacturing barrels 
and metal containers of all sizes. 

Iron Factory

Owned
300,000  tonsRiyadh -

Al-Kharj

A wholly owned company in Al-Kharj Industrial City, Riyadh, with an area 
of more than 100,000 square meters. It contains an electric power plant with 
a capacity of 25 megawatts In addition to three production lines:
• (iron pellets) production line: with an annual capacity of 300 thousand 

tons.
• (Rebar) production line: with an annual capacity of 300,000 tons. The line 

is under trial operation and is estimated to start commercial production in 
the fourth quarter of this year 2021.

• (Steel-Structure) production line: with an annual capacity of 200 thousand 
tons. The line is under installation and is estimated to start commercial 
production in the fourth quarter of this year 2021.

Ajeej Steel 
Manufacturing

*Market information sources: a report on the size of the construction sector in the Kingdom - Al-Eqtisadiah newspaper
And a report on the rise in the prices of building materials - Al-Watan newspaper.
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The company’s financial performance for the fiscal year of 2020 and the factors affecting it:

 The National Building and Marketing Company was established in Riyadh as a limited liability company in 1420 AH. The company was then
transformed into a Closed Joint Stock Company in 1434 AH. The company’s shares have been listed with the Saudi Market and have been
traded in the secondary market “Nomu” since 2017.

 During the year of 2020, the company sold supplies of scrap iron and printing inks to the Trolley Carriage And Iron Works Factory
Company( (الحديديةواالشغالالعرباتمصنعشركة ) for an amount of SAR 36.5 million, at a cost of SAR 25 million.

 During the year of 2020 the cost of sales increased by about SAR 29 million, equivalent to 19%, compared to last year which is in line with
the increase in revenues.

 The net profit for the year of 2020 was around SAR 23 million, with an increase of SAR 17 million from the previous year, the increase was
estimated at 275%. The reason for this huge increase is due to the following:

1. The company’s share of investment profits in subsidiaries amounted to SAR 7 million.
2. Profits from selling fixed assets amounting to SAR 4.5 million

 The net comprehensive income for the year of 2020 amounted to SAR 44 million. This is due to the re-evaluation of investments at fair
value, Where unrealized profits amounted to SAR 20 million for the year 2020

 The earnings per share for this year was SAR 1.94, while the earnings per share for the previous year were SAR 0.51 .

Positive forecasts for the company's sales during the incoming period:
A number of new projects/partnerships have been announced for the company, which will improve the company's revenue and profitability 
during the coming period:

 Signing a contract worth SAR 180 million:

 It was announced that Ajeej Steel Manufacturing Company (a wholly owned subsidiary) has signed a contract worth SAR 180 million. 
Ajeej will sell steel blooms that are manufactured by National Building Company for Rajhi Steel. The contract duration is six months, 
and it is expected to have a positive financial impact on the company’s sales and profits during the second half of 2021.

 Establishing a private investment fund with a capital of SAR 100 million:

 An agreement was announced to establish a private investment fund with a capital of SAR 100 million. The fund aims to develop a 
land on an area of 250,000 square meters in Al-Ahsa, and convert it into residential villas, with a total value of SAR 440 million, the 
firm will hold 50% of the fund's capital. The financial impact of this transaction will positively reflect on the income statements of 
the fourth quarter of 2021.

 Signing a banking facility agreement worth SAR 45 million :

 It was announced that a Sharia-compliant banking facility agreement was signed with Riyad Bank, with a value of SAR 45 Million. 
These facilities will be used to finance the working capital and enhance the company's activity and support its business. The financial 
impact will appear during the fourth quarter of 2021.

Fundamental Financial Data

(M SAR)
Fiscal year Fiscal year Fiscal year

2018 2019 2020

Sales 167.1 170.8 205.0 

Growth % 2.2% 20.0%

Net profit 24.1 6.2 23.3 

Growth % -74.2% 274.8%

EPS 4.02 0.52 1.94 

*Source: Company reports and information
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Historical financial statements:

Income Statement 2018-Actual 2019-Actual 2020-Actual

Total Revenue 167,122,790 170,804,832 204,956,368 

Direct cost (136,075,548) (154,921,176) (184,053,433)

Gross Profit 31,047,242 15,883,656 20,902,935 

General And Administrative Expenses (3,022,864) (3,058,652) (6,114,511)

Net Income 24,117,308 6,222,462 23,322,342 

Balance Sheet 2018-Actual 2019-Actual 2020-Actual

Assets

Total Current Assets 74,743,078 70,438,944 29,561,009 

Total Non-Current assets 97,015,751 106,809,586 211,820,262 

Total Assets 171,758,829 177,248,530 241,381,271 

Liabilities And Shareholder’s Equity

Total Current Liabilities 42,447,257 43,416,126 67,906,634 

Total Non-Current Liabilities 1,873,839 4,417,880 3,997,395 

Total Liabilities 44,321,096 47,834,006 71,904,029 

Shareholder’s Equity 127,437,733 129,414,524 169,477,242 

Total Liabilities And Shareholder’s Equity 171,758,829 177,248,530 241,381,271 

Financial Ratios 2018Actual - 2019-Actual 2020-Actual

Liquidity Ratios

Current ratio (times) 1.76 1.62 0.44 

Quick ratio (times) 1.02 0.82 0.43 

Profitability ratios

Gross margin % 18.6% 9.3% 10.2%

Operating margin % 16.8% 7.5% 7.2%

Net profit margin % 14.4% 3.6% 11.4%

Return on Assets % 14.0% 3.5% 9.7%

Return on equity % 18.9% 4.8% 13.8%

Revenue growth rate - 2.2% 20.0%

Direct costs to revenue 81.4% 90.7% 89.8%

Coverage Ratios

Dept to Equity 0.35 0.37 0.42 

Dept to Capital 0.74 0.80 0.60 

Evaluations

EV/EBITDA multiplier (times) 50.95 671.45 181.19 

Earnings per share (SAR) 4.02 0.52 1.94 

Book value per share (SAR) 21.24 21.57 14.12 

P/E (times) 5.47 269.03 235.35 

Book value multiples (times) 1.04 6.47 32.39 
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Valuation and Recommendation:

The fair value of the stock has not been determined for further analysis and detailed financial data on the following:

• Selling assets:

• On July 2020, the company sold machinery, equipment, scaffolding and clamps to the Trolley carriage & iron works
factory Company ( الحديديةواالشغالالعرباتمصنعشركة ) (related parties) for about SAR 68 million.

• Completing the statutory procedures for the acquisition:

• The acquisition deal of Ajeej Steel Manufacturing (owned by one of the main shareholders) for SAR 180 million, in
which the value of the investment was paid through barter and exchange (sale of lands and buildings and transfer of
debts) belonging to related parties for about SAR 172 million. Up to the date of the last financial statements (2020),
the statutory procedures for the transfer of ownership have not been completed and the financial statements of the
acquired company have not been consolidated.

• New contracts:

• Several new projects/partnerships have been announced for the company, which will improve the company's
revenue and profitability during the coming period.

• High prices of building materials:

• The local building materials market, recorded a remarkable variation during the year of 2021 due to the Coronavirus
pandemic, which has a negative impact on the prices of the company’s basic commodities such as iron, copper,
cement and wood, which will have a negative impact on the company’s business, results and financial position in
general.
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TeamOne Rating Methodology:

TeamOne uses its own evaluation structure, and its recommendations are based on quantitative and qualitative data collected by the analysts. 

Moreover, the evaluation system places covered shares under one of the next recommendation areas based on the closing price of the market, 

the fair value that we set and the possibility of ascent/descent .

• Overweight : The fair value is more than 10% above the current price.

• Neutral: the fair value is more or less than the current price by less than 10%.

• Underweight: Fair value is more than 10% below the current price.

• To be Revised : The fair value has not been determined for one or more of the following reasons: waiting for more analysis, waiting for 

detailed financials, waiting for more data to be updated, major change in company`s performance, change in market conditions or any other 

reason.
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Disclosure and disclaimer

The purpose of preparing this report is to provide a general idea of the company, the economic sector, or the subject under research.
We would also like to note that this information in no way constitutes a recommendation to buy or sell banknotes or make any investment
decisions. Based on that, this report does not take into account the financial circumstances of each investor and the extent of his/her
willingness to bear the risks related to investing in securities or other assets, and therefore may not be suitable for all clients with different
financial conditions, ability and willingness to take risks.

The information in this document has been obtained from several public sources, which are supposed to be reliable, but we do not guarantee
their accuracy, TeamOne exerted utmost efforts to ensure that the information included in this report is accurate and correct. However,
TeamOne Co., its managers, and staff bear no liability whether explicitly or implicitly for the content of the report and no legal responsibility,
whether directly or indirectly, for any results based on it.
This research paper and any information contained in it may be subject to change without prior notice. This report should not be reproduced,
redistributed, or sent directly or indirectly to any other party or published in full or in part for any purpose whatsoever without a prior written
permission from TeamOne.

Team One is a company licensed by the Saudi Capital Market Authority | License No.: 6009-30

Website: www.TeamOne.com.sa
Kingdom Saudi Arabia
CMA License: 6009 - 30`


